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The GEO. W. CHILDS 5c. Cigar is beyond dispute the most 


marvelous success of the age 


Just look at the way the sales have grown: 
Geo. W. Childs cigars sold in 1894 
Geo. W. Childs cigars sold in 1895 
Geo. W. Childs cigars suld in 1896 
Geo. W. Childs cigars sold in 1897 
Geo. W: Childs cigars sold in 1898 
GEO. W. CHILDS cigars sold in 1897 


For the last two months the sales have been at the rate of 75,000,000 a year. 
We hope to so increase our facilities that for the year r900 we can make our sales a full 


ONE HUNDRED MILLION CIGARS. 


It has never been a question as to how many GEO. W. CHILDS 5c. cigars c. uld be sold, 
but how many we could manufacture, for we can always sell mure than we can make 


It is a GENEROUSLY GOOD record that no other cigar can equal. The 
quality of the cigar is the secret of its success. 


METROPOLITAN TOBACCO CO., HARBURGER, H?MAN & CO., 
DISTRIBUTORS. MANUPACTURERS. 
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BUSTILLO BROS. & DIAZ, 


Finest Quality and Workmanship. 


Factory: TAMPA, FLA. 


Office: 66 MURRAY STREET, 


Corner West Broadway, 


NEW YORK. 
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Please mention Tue Cicar Store MaGaziNne to advertisers. 
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The Chinese Outlook 

Advertised Brands of Cigars 

A Smokeless Smoke . ; 
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Havana Commercial 
Company, 


NEW YORK OFFICE: HAVANA OFFICE: 
135 Broadway. 102 Galiano. 


CIGAR FACTORIES: 


(Manuel Garcia Alonso, La Meridiana, La Flor de Cuba, A de Villar y Villar, 
La Comercial, La Carolina, La Africana, La Vencedora, La Rosa 
Aromatica, La Flor de Ynclan, La Flor de [urias, La 
Antiguedad, La Reserva. 


CIGARETTE FACTORIES: 
El Siboney, Pedro [urias, Crema de Cuba, La Vencedora. 














Cable Address: “‘Havanacom,’’ New York. *¢ Haco,’’ Havana. 
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Ruy Lopez Ca., 


Manufacturers of 


Vuelta Abajo 
Habana Cigars 


Exclusively. 
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20 Fulton St. Cor. Front, 
New York. 


“ ALWAYS AS FINE AS TOBACCO GROWS.” 
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B. SHARP, YOUR NAME ON 


HIGH-GRADE 


Cigars, 1000 fibris FREE 


een — With a Year’s Subscription to 


The CigarStoreMagazine’l. 


The Only Magazine Issued Solely 
JUST Y. D. WAKE, in the Interests of the Retailer 
‘HOW . gee hae and His Customers. 


TH EY ’ FINE CIGARS) Thousands of the most successful retailers 


1000 PURCHASE ST., the country over are already subscribers, 
‘LOOK Be os because the magazine is instructive and val- 
Priceville, Ok. uabletothem. Those who are not subscrib- 
ers we ask to examine the magazine and note 
Py Showing the exact size of Gummed Labels, what the trade says of it. 
4000 of which are given with each subscription 


3 $1.00 per year. We solicit the subscription of every 
: These little business- pushers can be used in intelligent cigarman in the land. 


% thousand ways—stick ’em on boxes of cigars, 


























ie geretten, sepeoord syputaane May we not have yours? 
acco, etc. eepl y 
4 ore the smoking public, adver. A. PUSHER'S Read What Others Say. 


tising your store. and increasing ICIGA STORE “ The best publication in the trade,” 

your regular trade. We use only cw, C6Cm:. weer woke. 

pone beet, gummed paper, ped — EVERYTHING A_ | “Ay customers find it interesting 
will‘not+stick together, break or SMOKER WANTS. | and prefer it fo any other trade 

Pe curl. They -are’ plainer, handier, 


Smokeupolis, - - P. Q. paper,’ ” M. GROSSMAN, NEW YORK. 
Seca sete Sov Sens CT choc fal of uate and 
many, places at the same time; are also used as very highly,” eo" rs ee - gee it 
he ye? a ‘ ‘ 
Sey pricemarks, and on Paper 20 aoPeh ly “il should be i every sealers hand” BD, Kote 
in assorted colors. “No variation in size or color ar ie a eae is t to the retailers.” 
= is possible. Labels forwarded by prepaid mail ee ee ao oe 


. hand box i ho d ENBAUM, NEW YORK, 
Pe GPREPENES SOE: Sepp £0 Saye. “We got stuck on it and consider it a bargain,” 


Quantity and Quality at Lowest Prices. . 673 ae eee 
‘A Year's: 000 Gammed Labels, $1.00 ; a Sot, ee 
tion to The 3,000 ves 4 2.00 CIGARS lay aliosions 


Cigar Store ¢ 909 “e “f 3.00 — on window 
po gue a aa 4.00 TO BACCO, dressing doub- 


Coa oS led our sales 

SEND CASH WITH ORDER. STAMPS ACCEPTED. Blissville, Me. last week,” 
The less reading a label contains the better PETERSON 

it will look. -Write plainly, giving full address “Zhe bestinvestment/ever made,” BROS., BUF- 


and order. to-day. LOUIS SMIES, CRIPPLECREEK,COL. FALO, N. Y. 


THE CIGAR STORE tice sitiow «ANDY SMART'S 


3 ideas enough in 
MAGAZINE CO., wothos.now. (SMOKE Shop, 
3 TIMES BUILDING, NEW YORK. *** ** *°=*- |17 Prosperity Ave., 


© WE REFER TO ALL COMMERCIAL AGENCIES, AND BANKS AND EXPRESS COM- And hundreds of oth- COR. PLEASANT ST. 


PANIES IN NEW YORK. ers from all classes of 
SEND POSTAL FOR SAMPLE LABELS—-THEY’RE FREE, cigarmen. DOLLARSTOWN, U. S. 
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THE CIGAR STORE MAGAZINE : 


IGN MARKER 


(The line above is the style and size of letters in the set.) 


With a Year’s Subscription to the Magazine, $1.25, Prepaid. 
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THIS SET [S FREE 


The exact size is 3x8x1\ inches. Weight nearly 10 oz. 


THE SIGN MARKER is practical in over way, and being made of the best material will 
last alifetime. The above engraving shows the set of FIFTY %4-inch rubber type (capital letters, figures, 
ornaments, etc.) packed in a strong box with self-irking pad, and ready for use, 


IT IS INDISPENSABLE 


to merchants in all lines of business and can be used in hundreds of ways in making Signs, Show 
Cards, Price Tickets, Bulletins, Marking Boxes, Printing on any flat surface, etc., savimg tame and 
m«mey, and paying for itself almost every 

time it is used. Sets selling at $3.00 and up- ——— — — — — — — — — 
wards will 4 no oe work, while this wo ! 

costs practically nothing, being sent prepai | , Y 

with a year's. subscription to THE CIGAR R a: g & g 


STORE MAGAZINE at $1.25. This unheard of | 


°, 


fo! 
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offer is made simply to increase the circulation 


of the magazine, which will be found interesting / 6 99 

and of great value to everv man who makes, O O D 6] 
handles or smokes cigars, THE SIGN MARKER i | 
is not sold nor sent C.O.D.—it is FRE®@, and 


there is but one way to get it, and that is to ¢ 
subscribe to THE CIGAR STORE MAGAZINE 4 | () C I GA R 
for one year at $1.25, and one will be sent pre- bd 

paid upon receipt of subscription. Guaranteed qe <p << ge ee ee 


exactly as represented in every particular or 
; The above neat sign was printed with one of our Sign Markers in less 
money refunded without question. tou run than 3 minutes. Ry then photo-engraved. It shows the work about 1-3 
7 mo risk { The many artistic and catchy combinations are un- 


actual size. 
Please limited, and the work cannot be excelled by a sign writer or printer. 
send us Pos- 
tal or Express Order. New York Draft or 2c. stamps in registered 
letter for $1.25 and your subscription for«ne year will be entered 
and a sign marker sent you promptly. Make loca! checks for $r.3 


—they cost us roc for collection. Stamps or money in unregister 
letters at sender’s risk. This offer is open to old subscribers as 
J + well as new-send in your order and have your subscription ex- 


tended one year. 
Every man can realize the great value of this offer, and 
should take advantage of it at omce. Don't delay—send your order to-day—NOW IS THE TIME. 


The Cigar Store Magazine Co., 


TIMES BUILDING, NEW YORK. 
AG E N TS WA N T E D. ey “Soon Le ee Yack City “ a 
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Henry Glay and Bock & Go.. 


——>>> LIMITE 0.4€=—— 


The Havana Cigar and Tobacco Factories, Limited. 


HAVANA, CUBA. 


KR 


PAID UP CAPITAL, $7,000,000.00 GOLD. 
tt 


CiGAR FACTORIES: 


Bock & Co., Henry Clay, La Intimidad, 
La Espanola, La Corona, Estella, 

La Rosa de Santiago, Flor de Naves, La Prominente, 
Waldorf-Astoria, Flor de la Habana, La Imperial. 


Annual Output, Over 85,000,000 Cigars. 
ttt 


CIGARETTE FACTORIES: 


Bock & Co., Henry Clay, La€Espanola, La Legitimidad, 
Honradez, Hidalquia, LaCorona, 1! Commercio, Cuba. 


Annual Output, 1,200,000,000 Cigarettes. 
Ae 


Address all Communications to——____ ._~- 


FERDINAND HIRSCH, 


32 BrRoapway, NEW YORK, 
tll thai ti tei tad ley ant kak 


Cable Address: “‘CLAYBOCK,”’ New York. 
London Office, Dashwood House, 9 New Broad Street. 


HAVANA OFFICE, 9% O'REILLY STREET. 








Please mention Tue Cicar Store Macazine to advertisers. 
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CIGAR STORE MAGAZINE 


THE ONLY MONTHLY MAGAZINE ISSUED SOLELY IN THE 
INTERESTS OF THE RETAILER AND HIS CUSTOMERS. 


VOL. VI. 


NEW YORK, JANUARY, 1901. 





WINDOW DRESSING AND 
<@35> STORE ADVERTISING. 








OR those cigarmen who are 
anxious to keep their business 
in a flourishing, healthful 
state, the motto for the new 
year should be “Thorough 
and effective window dis- 
plays,” and should carry it 
out in a systematic and un- 
tiring manner to the letter. 
Any sort of fair business fol- 
lowing the usual holiday rush 

would of course seem to be poor busi- 
ness, and it is well to keep in mind the 
fact that a choice stock of goods effec- 
tively displayed in a window will inva- 
riably increase the sales inside the 
store. 
® 

A very few cigarmen neglected their 
window displays during the holidays, 
and we have noticed many fairly good 
displays in the past few weeks, where 
previously the same old display was 
seen week in and week out. What 
does this prove? Does it not go to 
show conclusively that the retailer be- 
lieves in this sort of advertising and 
desires to secure as much of the holi- 
day trade as possible? A certain per- 
centage of the holiday trade would un- 
doubtedly find its way into the store 
that made no pretense of a special 


window display, and if a man believes 
in a display when there is good busi- 
ness, he should make’ extra strenuous 
efforts to enliven trade and secure the 
share to which he is entitled, when 
business is not up to its regular stand- 
ard. 
* 

If a cigarman needs advertising at 
all it is surely during the dull spell that 
generally follows the holiday season, 
and now is the time of all times, after 
your inventory, to make a special ef- 
fort to push or sell certain goods you 
want to move, and put prices on them 
that would be recognized by every 
smoker as a very low one. Advertise 
them properly through a good window 
display and they will go quickly 
enough. 

x 

Don’t entertain the idea for a mo- 
ment that smokers stop smoking or 
buying cigars, tobaccos, pipes, etc., 
with the passing of Christmas, for if 
they did there would be no use for reg- 
ular cigar stores. Make up your mind 
to secure your share of the trade, and 
see to it that you get it. 


The beginning of the new century is 
a good time to get new customers 
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started with you, and when one begins 
the new year with you it remains for 
you to see that he is a regular customer 
throughout the year, and with the 
right goods and right prices, a clean, 
inviting and well-kept store and cour- 
teous treatment, you will undoubtedly 
hold him. When you find you are un- 
able to hold a customer, make it a point 
to find the cause, and see wherein your 
system is at fault. 


Here is an idea for a cigarman, 
which can be used by almost anyone, 
or changed to fit his own goods. A 
cigar or several cigars may be at- 
tached to a card with cigar ribbons, by 
punching holes through the card in the 
proper shape, in the following style: 


Ye Smalle 
Price. 


Paste on one side of this sign.an il- 
lustration of a girl attired in old Colo- 
nial style, which may be cut from an 
advertisement or calendar, and you 
have an eye attracting notice. 


A retailer of cigars should have the 
word “cigars” appear prominently on 
his window, or on a large, handsome 
sign above or below the window. En- 
ameled letters for use on window glass 
are most effective and easily put on. 
They cost little or nothing, and any 
cigarman or his clerk can put them up 
without any trouble. , The cost is 
small, while the effect is all that can be 
desired—the letters showing off equal- 
ly well at day or night. ; 

The cigarman who desires to do 
more business should act on this sug- 
gestion at once, get his store fixed up, 
and be in a position to handle advan- 


tageously the increased business which 
will be with us in the near future. 


A special bulletin for the beginning 
of the new year might read something 
as follows: 


New Year’s 
Resolution, 
‘¢ Smoke 
Good Cigars 
Only.”’ 
We Sell ’em. 


In the handsome window of the 
large cigar store of A. R. Magee, at 43 
Weybosset St., Providence, R. L., sits a 
man all day long making meerschaum 
pipes, and surrounded by all the neces- 
sary tools and paraphernalia of the 
trade. Mr. Magee makes a specialty 
of pipes and pipe repairing, and this 
display not only gives special promi- 
nence to the fact, but also enables the 
pipe maker to have the best possible 
light to aid him in his artistic work. A 
curious crowd may always be found in 
front of the window. 

4 

A prominent Buffalo cigarman had 
the following. announcement in one of 
his windows last month: 


: MEASURE YOUR 
- TASTE FOR A CIGAR? 


Fit Guaranteed. 


We trust the “fit” was the kind de- 
sired by smokers. 
e 
Brevity is said to be the soul of wit, 
and so it is the soul of effective win- 
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dow advertising. It is not necessary 
to hang out a large circus poster, cov- 
ered closely with small letters, in order 
to have a catchy show card, but rather 
make use of a small sign with a few 
catchy lines to attract and hold the 
attention of passing smokers. The 
sign should always be neat and to the 
point; no extra elaboration is neces- 
sary, but is desirable when possible. 
You desire to attract the eye and to 


monthly magazines, and when they run 
away from home they go to the city to 
marry the girl in the corset advertise- 
ment.—Judge. 


A special pipe display of cheap or 
medium priced goods is shown in the 
accompanying half-tone engraving. 
This may be termed a “flat” window 
display, not having to be built up, 
which would have been enhanced con- 








get the prospective customer into your 
store—you can then elaborate indefi- 
nitely upon the merits of your goods. 
Don’t try to “switch” a new customer, 
but show him conceay what he asks for. 


Jones—A few years ago boys read 
Indian stories, got false ideas of life, 
and then ran away from home to fight 


redskins. This is all changed now. 
Smith—Yes; now they read the 


me x 
gage EDRs RETR» ie 7 


A “FLAT” PIPE DISPLAY. 


siderably and made more effective had 
the rear portion of the display been 
more elevated and some particular ar- 
ticle brought into prominence. How- 
ever, the pipes herein shown stand out 
fairly well, and we trust, produced the 
desired effect. The extreme rear of 
the window could have been filled with 
cigar boxes to ened. advantage. 


The following idea may be used to 
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good advantage, but substituting the 
name of the cigar that the cigarman 
may wish to advertise. The first line 
should be made to stand out promi- 
nently. 


THAT [AN 


Standing Next to You, 
Smokes Our 
DUUBLE V 
sc. Cigar. 


Ask Him 
How He Likes ’em ? 


We desire again to direct favorable 
attention to the use of show cards in 
window displays—always having them 
well worded, and so that they express 
the idea in a brief and convincing man- 
ner. For a special sale, the announce- 
ment should give a good reason for 
the reduced price, when any is made, 
which will be found of practical bene- 
fit and impress the reader. Such signs 
can be turned out in a few moments 
with the practical Sign Marker (value 
$3), which is given away with a year’s 
subscription to THE Cicar Store 
MaGAZINE, as illustrated on another 
page. 

" 

A general utility announcement may 

read as follows: 


Choice Goods 
for What 
They’re Worth. 


Satisfaction 
Guaranteed. 


E. A. Graves, the cigarman at 138 
Main St., Charlestown, Mass., distrib- 
utes small 5c. checks to all of his cus- 


tomers, which are redeemed by dis- 
tributing a certain number of prizes 
every thirty days. The customer hav- 
ing the largest amount of checks se- 
cures first prize, which last month was 
a handsome meerschaum pipe ; the sec- 
ond largest amount secures the second 
prize, and soon. The fifth prize was a 
box of twelve Tansill’s Punch §c. 
cigars. This scheme is also used in 
various forms by many other retailers, 
and as a general rule proves a drawing 


card. 
x 


Another idea that may be useful 
some time can be prepared by using 
the following wording or such adap- 
tion as may seem suitable, with a 
small American and Cuban flag at- 
tached to opposite sides of the card, 
appears below: 


Yankee Wrapper 
Cuban Filler. 


A Combination 
Fit for a King: 


5c Straight. 


“Yes,” he said, “I nearly made my- 
self sick last night smoking a cigar.” 
“But if you don’t like the weed why 
did you smoke it?” he was asked. 
“Just to please Miss Dolly.” “She 
likes the odor of 4 good cigar, I sup- 
pose?” “No; she detests it. But she 
does love dearly to reform young men 
by making them swear off, and I had 
to do something to get her to take an 
interest in me.”—Chicago Post. 

ny 

The appreciation of the value of 
window displays to the average cigar- 
man is shown by the many letters of 
thanks we have received from retail- 
ers of late, in which they tell how their 
business has been benefited and in- 
creased through the use of our timely 
hints and ideas in the past. Many of 
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them claim to have made little or no 
pretense at window dressing hereto- 
fore, and we are much gratified to see 
that they are profiting through the 
suggestions in this Department, and 
that window displays generally show 
a vast improvement. 

* 


The accompanying half-tone illus- 
tration shows the interior of the hand- 
some cigar store owned and operated 
by L. L. Stoddard, the enterprising 
cigarman, 940 Chapel St., New Haven, 





A special strong push is made on 
Handsome Dan smoking tobacco, one 
of Mr. Stoddard’s private brands, on 
which an excellent business is done. 
The line of clear Havana goods shown 
in the cases is unequalled by any other 
New Haven store. Mr. Stoddard is a 
firm believer in advertising, and at- 
tributes much of his success to window 
displays, to which he devotes consid- 
erable time and aveation. 


We ask our readers to kindly keep 














Conn. Mr. Stoddard started in busi- 
ness some twelve years ago in a small 
store about eight feet wide, and to-day 
employs four hustling clerks in his 
20x 100 ft. store, in order to handle his 
trade properly. A full line of choice 
brands, to suit all tastes, is seen in the 
well displayed stock, and the store be- 
ing located opposite Trinity Church, 
—near the Yale College buildings— 
enjoys a large and ever increasing 
trade with the hundreds of students. 


L. L. STODDARD'S CIGAR STORE, NEW HAVEN, CONN. 


us advised relative to any schemes they 
may use for advertising and increas- 
ing trade, which we will be glad to 
mention as space permits. 


An Equitable Arrangement. 
Cleverton—That man Van Piper is 
a good fellow to cultivate. He smokes 
fine cigars and has three lovely sisters. 
Dashaway—All right. You culti- 
vate him and I'll cultivate the sisters. 
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Miscellaneous Musings. 


EPORTS from Tampa, Fla., are 
to the effect that could a suffi- 
cient number of cigarmakers be 

secured, the output from that city 
would be doubled. Many of the large 
manufacturers have made additions to 
their factories and are still far behind 
in their orders. 

Last summer the Irish Agricultural 
Society made the experiment of raising 
tobacco from seed. The planting was 
fully a month late and still about 1,000 
pounds of tobacco was harvested, 
which was of a fair quality. The So- 
ciety claims that operations next year 
will be on a larger scale, and that they 
expect to develop in a few years an en- 
tirely new industry for Ireland. 


The Supreme Court has decided 


against the strikers in the Davis case, ; 


relative to “picketing” of cigar facto- 
ries. 

The Continental Tobacco Co. has ad- 
vanced the price of several brands of 
its plug tobacco Ic. per pound. This 
is the fourth advance in a year. 

The Cigarmakers Union of Pater- 
son (N. J.) is said to have allowed a 
woman to take her husband’s place in 
a union shop during his illness. 

The Lynn (Mass.) tobacco dealers 
have formed an association and ad- 
vanced prices on plug and package 
goods. 

Girls will smoke! A Brooklyn act- 
ress recently went to sleep (hic!) with 
a lighted cigarette in her hand, and 
was nearly burnt to death. 

Chief Whitney, of the division of 
soils of Texas, states that the experi- 
ment station there proves that the best 
grades of tobacco can be grown from 
seed, and that the results wete highly 
satisfactory. 

J. Edward Cowles, manager of the 
cigar department of Austin, Nichols 
& Co., of New York, was married last 
month to Miss Anna E. Jett, of New 
Rochelle, N. Y., where the happy cou- 
ple will reside in the future. 

P. Pohalski & Co., of Key West, 
Fla., and New York, have just closed 


a most prosperous year, and the prepa- 
rations which are now being perfected 
for the new year will undoubtedly keep 
them well up in the procession. 

The American hog may eventually 
be driven out of Germany, but Uncle 
Sam still sells that country an enor- 
mous amount of tobacco yearly. 

Although snuff is not so popular in 
the polite circles as it has been in the 
past, a new fad in England seems to be 
the collection of old snuff boxes. Lord 
Roseberry is said to be the possessor of 
many historical boxes. The fact re- 
mains, however, that the production 
of snuff is constantly increasing— 
where does it all go to? Who nose? 
A-h-h, C-h-o-0-0-o! 

E. A. Kline, of E. A. Kline & Co., 
the Havana cigar manufacturers, of 
244 East 75th St., New York, is now in 
Havana, where he expects to remain 
for some time in looking over and se- 
lecting tobacco. This concern is just 
closing its biggest year, due to the 
goods and the men behind the gu— 
goods we mean. 

It is rumored that Doerhoeffer Bros., 
Louisville, Ky., have within the past 
two years purchased property there 
worth some $200,000, and it is, there- 
fore, to be supposed that they expect 
to open a tobacco factory in opposition 
to the trust, from which they recently 
withdrew. 

Siegmund Levyn, the well-known 
tobacconist of Buffalo, N. Y., died in 
that city on December 15th, after a 
short illness, in his 63d year. Mr. 
Levyn has been in the tobacco business 
in Buffalo since 1856, and his death is 
a distinct loss to the trade and the en- 
tire community. 

The opening of a new cigarette fac- 
tory seems to be an event of consider- 
able importance in the City of Mexico. 
President Diaz recently attended such 
an affair, and addressed the many dis- 
tinguished guests of the proprietors 
of the concern. The police and a com- 
pany of infantry also turned out in 
dress uniform. 

The American Tobacco Company 

(Continued on page 26.) 
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$100 Revenue Tax Discussion. 


OULD an Internal Revenue Tax 
of $100 per annum, more or less, 
for every dealer in cigars, to- 

bacco, cigarettes, etc., be of ‘benefit to 
the trade in general ? 

Our readers in all parts of the coun- 
try have discussed this question along 
many lines, and we have printed their 
varied opinions or criticisms on same. 
A large majority seem to be more than 
willing to pay such a tax, and are even 
anxious to have such a law enacted. 

While some seem to think that a 
$100 tax is too much, there are very 
few who would object to a tax of $15 
to $25 per annum, which they think 
would be an excellent thing for the 
entire trade. 

We would like to have our readers 
again consider the matter, and give us 
their ideas and suggestions as to what 
they deem advisable under the circum- 
stances. 

All of our readers who have not al- 
ready considered the matter we ask to 
kindly do so, and favor us with their 
ideas and views with regard to same. 
Please let us hear from you soon. 

w 

“Yes; the higher the better. On 
every side are a number of small stores 
with a few dollars’ worth of tobacco 
which it hardly pays them to keep, and 
it would drive out this unendurable 
competition and do much good to de- 
Serving stores.” 

B. Schlossberg, 1630 2d Ave., N. Y. 

e 


“No; it would not help, but do harm 
to small stores.” 
Max Roth, 7 2d Ave., New York. 
» 


“T do not approve of a $100 tax. I 
think a $25 tax would be sufficient for 
the small man, and be a help for the 
large man.” . 

W. P. Bray, Kittery Point, Me. 
x 
“I would be satisfied to pay this tax; 


a good many dealers who have no right 
to handle tobaccos would then give it 
u ” 


John Keller, 1511 3d Ave., N. Y. 
Rx 


“Tt would help to do away with the 
small stores who handle tobacco as a 
‘side line,’ and would react on regular 
cigar stores.” 

David Sanders, 206 9th Ave., N. Y. 

7 


“By all means; as it would do away 
with many stands and people who are 
not legitimate dealers, and place busi- 
ness on a higher standing.” 

David Cohn, 1532 3d Ave., N. Y. 

» 


“No; this would help only the bigger 
stores; the saloon keepers would pay 
the tax and reap much benefit; $25 a 
year would do much good.” 

M. Marks, 1305 Lexington Ave., N.Y. 
x 


“Yes; this would place the business 
in proper hands. A candy store should 
keep candy only; then the cigar stores 
would prosper.” 

M. Bloom, 36 Delancey St., N. Y. 

* 


“No; the market would be flooded 
with inferior goods and do harm to 
small manufacturers. $35 would no 
doubt meet with public approval.” 

D. J. Lippmann, 736 Tremont Ave., 

New York. 


You Can Get It Free. 


Send us 3 subscriptions to THE 
CicaR StorE MAGAZINE (each sub- 
scriber to have 1,000 stickers, at $1— 
or sign marker, at $1.25), with the 
proper amount, and we will give you a 
year’s subscription for your trouble— 
with stickers or sign marker, as you 
wish. A few leisure moments will 
turn the trick and give you something 
you've always wanted. Start at once. 
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NEW YORK, JANUARY, — 


‘The Twentieth Conny’ Magazine 
of the cigar trade wishes all makers, 
sellers and smokers of cigars A Happy 
New Year, and a most prosperous one. 


The present is the time to turn over 
a new leaf—not a tobacco leaf, but a 
leaf in your book of new resolutions— 
and write in a large, firm hand, “No 
Trust.” Mean it and stick to it, and it 
will prove a good thing for you and 
everyone else. 


With the dawn of the new century, 
this, the first number of the sth vol- 
ume of THE Cicar Store Macazine 
makes its appearance, with the promise 
that during the year toot—and, in 
fact, the whole century—it will strive 
untiringly to interest and instruct its 
ever increasing army of readers, and 
surpass even its own record of past 


usefulness. In the near future the 
Magazine will consist of 100 pages or 
more, and will be further improved 
from time to time, and contain just the 
valuable matter that wide-awake re- 
tailers and smokers want. 

. 

It is also a wise idea to promise 
yourself “No Trust.” Pay your bills 
promptly and secure the cash discount 
you will then be entitled to. At the 
end of the year you will be both sur- 
prised and delighted to see the amount 
you have saved, and how much more 
money you have to your credit in your 
bank. ‘ 


Buying goods on credit is a most 
pernicious habit, and one that breaks 
many a good man, for he will invari- 
ably purchase goods he don’t want and 
has no use for, which only occupy 
shelf or store room, and generally 
prove a total loss. 


Your inventory is now in order, and 
it should show you the “drones” in 
your busy hive of industry ; which sort 
out and dispose of at almost old 
price to make room for the “ ers.” 
Make it a point to buy only such goods 
as are salable, and for which there is a 
ready sale and steady demand. 

- 

The address tabef on the wrapper in 
which the Magaeffies are mailed shows 
when the ption expires, as fol- 
lows: “s/oo” means the fifth 
mont Or. May (5), of 1900 (00), 

“3/01” signifies March, 1901— 
the first figure being the month and 
the remaining two the year. 

® 

We request all subscribers to kindly 
renew their subscriptions before they 
expire, that same may be extended for 
another year, and such premium as 
may be desired forwarded promptly. 


You can obtain a $3.00 Sign Marker 


or 1,000 Gummed Labels, with a year’s 
subscription to THE Cicar Store 
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MAGAZINE, practically free, by sending 
us three subscriptions, which you can 
secure by devoting a few leisure mo- 
ments to the work. Each subscriber 
will be entitled to such premium as he 
may wish, and it will be found an easy 
matter to secure the subscriptions, in- 
asmuch as every man who makes, han- 
dles, sells or smokes cigars finds the 
Magazine interesting and valuable. 

This unheard of clubbing offer is 
open to everyone for 30 days only, and 
should be taken advantage of at once. 

» 

This is a most opportune time to 
make an iron-clad-double-back-acting- 
nickel-steel resolution to devote more 
time and study to your window dress- 
ing and store advertising, and to make 
your store the brightest, cleanest and 
most attractive of any in your neigh- 


borhood. 
Rg 


Have you renewed your subscription 
to THe Cicar Store MAGAZINE? 
Don’t forget to do so at once, and keep 
in mind that you have a $3.00 Sign 
Marker coming to you with the re- 
newal. Kindly send us $1.25 to-day, 
and we will attend to the matter for 
you promptly. 


In order to have the right. sort of 
men for regular customers—and to 
keep non-drinkers away from the café 
adjacent to your cigar store—you 
should have the right sort of accom- 
modations for them. Read carefully 
the article relative to this subject on 
another page, think it over well, and 
profit by it. ‘ 


We have unsurpassed facilities for 
registering cigar labels. The charge 
for registration is $1.00, and 25c. for 
searching a title. Efficient service is 
guaranteed in every particular.' Re- 
mittance is to accompany all entries. 


n 
Our traveling representative, J. B. 
Schwenck, has just returned to New 
York after a phenomenally successful 


business trip through New England. 
He is now covering the South and 
West, and late reports show that the 
Eastern Yankees are not the only ones 
who appreciate the value of our un- 
equaled proposition. 


Here’s Another Bouquet. 


“Let me congratulate you on the 
very marked improvements made in 
the recent issues of your Magazine. It 
is a bright, breezy and attractive peri- 
odical, so different from anything in 
the line of cigar trade papers that it 
is not only unique, but a novelty in 
itself. It is now one of the best edited 
cigar papers that I know of, and I feel 
that you are entitled to all the com- 
pliments that can be paid you in bring- 
ing this Magazine up to its present 
high standard of excellence. 

“Yours very truly, 
“J. Epw. Cowtes, Mgr. Cigar Dept., 
“Austin, Nichols & Co., New York.” 


Queries Answered Department. 


E desire our readers to keep in 
mind the fact that all queries are 
answered in this column, wheth- 

er you are a subscriber or not, entirely 
free of any charge. . All are requested 
to make liberal use of this privilege, 
and queries will have our prompt at- 
tention. We answer many more by 
mail than appear in this column, for 
which purpose a stamp or postal card is 
enclosed. Tell us what you wish to 
know and we will endeavor to answer 
it. 

A. A. D.—The matter referred to 
in your letter will receive prompt at- 
tention. We thank you for your kind- 
ness in the premises. 


G. M. W.—Replying to your recent 
query, we beg to inform you that cigar 
factory No. 2178, 3d Dist. of New 
York, is owned and operated by J. 
Melained, 1554 3d Ave., New York. 

W. K.—As explained in our Decem- 
ber issue, subscribers may renew their 
subscriptions at any time in order to 
secure a Sign Marker, and their sub- 
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scription will be extended one year 
from the expiration of their previous 
one, and but one copy of the Magazine 
will be mailed you each month. This 
would pay your subscription up to 
March, 1902. 

W. C. F.—The address of Ruy Lo- 
pez Cigar Co. is 20 Fulton St., New 
York, as appears in their advt. on art- 
other page. 

B. & Co.—Honey Tip cigars are 
manufactured by the Havana-Ameri- 
can Co., and distributed by Austin, 
Nichols & Co., both of New York. 

H. B.—Your query regarding Porto 
Rico cigars is being investigated, and 
you will undoubtedly hear from us 
shortly by mail. 

W. P. E.—The name and address 
of the makers of American Inventor 
cigars is E. M. Schwartz & Co., 73d 
St. and 2d Ave., New York. 

M. R.—Your query relative to Clear 
Havana™ factories will be answered 
later by mail. 


H. & Sons —Regarding jobbers of 
leather and rubber pouches, would sug- 
gest that you correspond with F. Abra- 
ham & Son, 25 Court St., Boston, 
Mass.,Wm. Demuth & Co., 507 Broad- 
way, and Julius Becker & Co., 616 
Broadway, both of New York. Please 


mention this Magazine when you 
write. 

N-J. D. Co.—Your query regarding 
metal cigar box lid holder will receive 
early attention by mail. 

C. H.—Your subscription is paid up 
to February of 1902. 

L. C. Co.—The Magazine is mailed 
you promptly each month, and we 
would appreciate it to have you drop us 
a postal when not received safely, that 
we may locate the leak. 


A year’s subscription to THE CiGaR 
SrorE MAGAZINE is the best invest- 
ment of a like amount any wide-awake 
cigarman can make. It is mot an ex- 
pense, for it will be returned many 
times over. 


What Others Say. 


Kitrery Pornt, ME. 
THE CiGAR STORE MAGAZINE: 

I have received the Sign Marker O. 
K. and am very much pleased with it. 
Your Magazine is growing brighter in 
its age of prosperity, and I wish you 
much success. 

Very truly yours, 
WILTon P. Bray. 


R 


Jersey City, N. J. 
THE CIGAR StoRE MAGAZINE: 

Your Magazine is a great help to 
every retailer, and we would not be 
without it if the subscription price was 
double. 

Yours truly, 
Lonpon Cicar Co. 


New York, N. Y. 
THE CiGAR SToRE MAGAZINE: 

Your Magazine is just right. It 
gives me much valuable information, 
and a great many of my customers 
read it. 

Yours truly. 
I. BURKOFZER. 
na 
St. Pau, MINN. 
THE CiGAR StorE MAGAZINE: 

Enclosed find $1, for which send me 
the C. S. Mag. one year, and also the 
gummed labels—wording below. 

Yours, 
“ J. H. SLEEPER. 


New York, N. Y. 
THE CiGAR SToRE MAGAZINE: 

Yours is a high class Magasine, 
with the right ideas, which should ap- 
peal to every dealer. 

Yours respectfully, 
J. BLAKELy. 


Newark, N. J. 
THE CricarR StorE MAGAZINE: 
Your Magazine is a good one for 
the trade, and I like it very much. 
Yours respectfully, 
H. DANIELSON. 
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“AND HER NAME IS WOSE.” 
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WITH THE BOYS 


opie’. 666s 
THE COUNTER. 








OYS, we want to have a little confi- 

dential chat with you relative to 

a matter that is necessarily near 

to your heart, and that is, bettering 

your own condition, and as you all are 

undoubtedly on the lookout for No. 1, 

we trust you will pay close attention 

and give the matter the careful thought 
to which it is entitled. 


4 


We constantly hear complaints from 
all sides and from all parts of the 
country of the younger cigarmen or 
cigar clerks, about long hours of duty, 
unappreciated efforts, hard work, etc., 
and are led to believe that in many 
cases the troubles, if any exist, are 
more fancied than otherwise. 


x 


Of course, some employers are some- 
what exacting and quite difficult to 
please, and in isolated cases are pos- 
sibly very overbearing and unnecessar- 
ily harsh with their employees, some 
of whom we admit are treated more 
like slaves than free-born citizens. 


ca 


This is a most deplorable state of 
affairs, and it is certainly hard for any 
young man to be compelled, as they 
sometimes are, to put up with such 
treatment. No, a young man is not 
blamable for everything that happens 
to go wrong, and it is not asking too 
much of employers to have some little 
consideration for their, help, and not 
be “jumping on”’ them every minute of 
the day. Certainly there are some men 
that it is absolutely out of the question 
to get along with, and when a young 
man finds he has made such a connec- 
tion, it is well for him to keep his 


weather eye out for a better position, 
or one that is at least more congenial. 


R 


Now, don't take this for a sermon, 
for it is good horse sense, and many 
young men will, without doubt, profit 
by it in after years, and thank us for 
our kindly words, which we sincerely 
hope will be taken with the same feel- 
ing of good-fellowship in which it is 
intended. Look the matter squarely 
in the face and answer the following 
questions honestly and fairly to your- 
self, after thinking it over in a careful 
and thoughtful manner. 

ca 

The average young man secures a 
“job,” and allows matters to move 
along in their regular course without 
care or thought of the future, and with, 
the seeming sole idea to do a minimum 
amount of work for a maximum 
amount of money. Now, stop right 
here, young man, and ask yourself if 
that is the kind of a man you would 
like to have in your emplovy—were you 
in your employer’s position. 

td 

No! not by a long shot. You would 
want a man to be wide-awake to your 
interests in every possible manner, 
and one who was constantly on the 
watch to make himself more valuable 
to you. And that’s just the sort of a 
man your employer wants you to be, 
and further, to feel when he is obliged 
to be away from the store that the busi- 
ness is in good hands and will not suf- 
fer in his absence. 

© 

He doesn’t want you to stand talk- 

ing and “kidding” with a friend or 
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acquaintance while a customer is wait- 
ing in front of the counter. Possibly 
you don’t do it, but there are many who 
do, and eventually it reaches his ears, 
and, of course, in an exaggerated form 
—much worse than it really was. 
Change places with the “old man” for 
a moment and learn what his thoughts 
are—not pleasant, you may be sure. 


Zz 


Now, take the hustling youngster 
who is honest with his employer, pays 
strict attention to business and learns 
it from beginning to end, works early 
and late, and is always doing what he 
can to advance himself and increase the 
business. He don’t think he “knows it 
all” in three months, but keeps peg- 
ging away and makes every minute 
count. What is the outcome? 


* 


This young man either makes him- 
self indispensable to his employer, or 
some cigarman who runs a larger and 
better store notices or hears of his in- 


dustry and offers him a better position 
at a good, substantial salary, and prob- 
ably the “hoss” sees him and goes him 


one better. This is the boy who ad- 
vances his own interests by indefatig- 
able work for his employer, and who, 
after a reasonable length of time, is 
taken in as a partner, or buys out the 
business. In other words, he’s a suc- 
cess from start to finish, as we hope 
you'll be. 
. 


More to follow in future issues, 
which will be of interest to all young 
men who want to be successful. “Noth- 
ing succeeds like success” is a well- 
known axiom, and it is well for every 
young man to keep that in mind. 


4 


Many communications are crowded 
out of this issue for want of space, 
which will be given proper considera- 
tion later. Come, boys, let us see who 
can send in the best suggestion, story 
or item of every-day life behind the 
counter. Please let us hear from you 
soon. 


(Continued from page 12.) 


has taken steps to test the anti-cigar- 
ette law of Tennessee. By pre-ar- 
rangement, Roy Scott, a dealer in to- 
bacco, sold a package of cigarettes and 
was arrested. The case will be taken 
to the Supreme Court. 


B. Newmark & Co., manufacturers 
of Red Book cigars, 417 East 76th St., 
New York, are starting in to advertise 
this 5c. brand on the “L” stations and 
in the street cars of New York and 
Brooklyn. The sales of this cigar 
have been very large, and arrange- 
ments are now being made to enlarge 
the factory for the purpose of facilitat- 
ing the handling of the increased busi- 
ness. Henry C. Alces, manager of the 
cigar department of Wm. A. Leggett 
& Co., distributers, is pushing the Red 
300k in an effective manner. 

C. P. Buchanan, formerly of Bu- 
chanan & Lyall, recently denied the 
rumor that he was connected with any 
tobacco interest in opposition to the 
trust. This should be taken with a 
grain of salt, as we remember that Bu- 
chanan & Lyall denied most strenu- 
ously that they would sell out to the 
trust. The trust secured the factory 
just the same. 


Busy isn’t the exact word to explain 
the state of activity at the factory of 
E. M. Schwarz & Co., 73d St. & 2d 
Ave., New York, where they are so 
rushed that they do not have time to 
go out to their meals, which are served 
to the entire office force in the rear 
office. Many days of last month saw 
shipments of nearly 100,000 cigars, but 
they were still unable to catch up with 
back orders. 

Something over $3,000 worth of 
smoke was wasted last month at 127 
Ave. D, New York, in the fire at the 
cigar factory of Julius Suglinan. The 
Pittsburg Cigar Co. occupies a part of 
the building and also sustained consid- 
erable loss by water. 

Rothenberg & Schloss have removed 
their large wholesale tobacco house 
from Leavenworth, Kan., to Fifth St., 
Kansas City, Mo., as the facilities there 





THE CIGAR STORE MAGAZINE 


are better_for the enlargement of the 
business. 

Elmer E. Kirkland, the well-known 
cigar manufacturer of Binghamton, N. 
Y., recently brought suit for $20,000 
damages against the Pennsylvania 
Railroad for being ejected from a train 
after having paid his fare. 

The Neill McCoull Co., manufac- 
turers of Egyptian cigarettes, are now 
located snugly in their new quarters at 
97 Sixth Ave., New York, where they 
are doing a bang-up business. 

The Parthenon Cigar Co. have com- 
menced the manufacture of Havana 
cigars at 210 Lafayette St., Tampa. 

The Atlas Tobacco Co. was recently 
incorporated in West Virginia with a 
capital stock of $100,000. The incor- 
porators are David J. Etley, Jos. T. 
Schieffelin, Rudy H. Finzer, Nick. E. 
Finzer and Fred C. Finzer. 

Ed. Caldwell is on trial at Omaha, 
Neb., charged with stealing $80 from 
‘his employer, Peter Walker, the cigar- 
man at 605 N. 16th St. 

The Cigarmakers’ International 
Union, in a report just issued, an- 
nounces that the recent strike of cigar- 
makers in New York, which ended dis- 
astrously for the strikers, cost the 
union $136,000 in contributions, inde- 
pendent of regular strike benefits. 
Thousands of dollars were also receiv- 
ed by the strikers from other sources. 

Salisbury (N. C.) Truth-Index says 
that the smokers in that town have 
generally agreed to boycott the Ameri- 
can tobacco goods, and buy exclusively 
the Carolina Brights, which they claim 
is a far supetior smoker and manu- 
factured by an independent concern. 

The strike of the Tampa cigarbox- 
makers has been declared off. They 
will no longer tamper with the boxers. 


“I am suffering from cabbage 
heart.” 

“What from?” 

“Smoked my wife’s Christmas gift.” 


THE CicarR Store MAGAZINE will 
keep you up-to-date for $1.00 a year. 


The Cigar Store Club. 

AgPHEN the matter of cigar sales in 

saloons and cafés is mentioned 

to a regular cigar store keeper, 
he will generally call it an outrage and 
tell how it ruins the business of the le- 
gitimate cigar store. He also has 
many remedies, among which is a re- 
tailers’ association that would not han- 
dle the goods of cigar manufacturers 
who supply the saloon trade. That is 
all well enough to talk about, but it 
will never work, for many good and 
sufficient reasons. One good reason is 
that the saloon trade amounts to a 
mint of money, and a cigar manufac- 
turer who would refuse to supply th‘s 
trade, or to fill the orders of jobbers 
who supply them, would simply be cut- 
ting off his nose to spite his face, and 
we may say right here that he is not 
built that way. Manufacturers are in 
business to make and sell cigars, and 
they care very little where they go so 
long as they can dispose of all they can 
make and get their money for them. 

The regular cigar stores cannot ex- 
pect to stop the sale of cigars in sa- 
loons and cafés, but they may be able 
to secure a much larger share of this 
trade than they enjoy at present—es- 
pecially the custom of the non-drink- 
ing man. How can this be done? 

The answer is very simple—cater to 
him as the saloons do. The average 
saloon is more handsomely and expen- 
sively fitted up than the average cigar 
store, and its accommodations for men 
are more complete, which have made it 
the meeting place of friends. Then 
again its lavatory is the main attrac- 
tion to the non-drinking man who is 
caught, or wants to wash up, and don’t 
care to go home or out of his way to a 
hotel. The saloon is handy, and he 
makes use of its accommodations, and 
usually buys a bad cigar for fear he 
may be considered “small.” 

Now, were the cigar stores fitted out 
with the same conveniences and made 
neat and attractive, by far the larger 
share of this trade could in time be 
secured and become a source of good 
profit to the cigarman. 
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At a comparative small outlay the 
unsightly back room of the average 


cigar store—which is usually given up” 


to boxes, dilapidated signs and filth 
generally—could be fitted up as a 
smoking room, with lavatory and 
other necessary conveniences, and 
turned into a club for the great middle 
class of that immediate vicinity. 

The ceilings and walls could be 
painted or papered in a bright red 
shade, with a green frieze, and with 
tables and chairs and such other elab- 
oration as the cigarman may wish to 
go to, the room would be transformed 
into a cosey sitting room, that would 
be appreciated by every man. The 
tables and chairs could be cheap, if de- 
sired, and then stained a light green 
and varnished; producing more at- 
tractive furniture than would be sup- 
posed. 

Or, the room could be fitted out with 
a pool or billiard table, with the usual 
fittings, if so preferred. 

This idea could be carried out by the 
cigarman in a most lavish and expen- 
sive manner, with bamboo curtains, 
Turkish hanging lamps, cigar lighters, 
wall decorations of antiquated guns, 
swords, pistols, dirks, curios, etc., and 
made the talk of the town, which 
would prove the best sort of advertis- 
ing, and the expense of carrying it out 
would be returned to the enterprising 
cigarman many times over. 

A cigar store conducted on this plan 
would prove a big success from the 
very start, and all that would be neces- 
sary beyond the expense attached 
thereto would be a little firmness 
mixed with the sociability in keeping 
out the undesirable and trusting 
classes, and not allowing the smoking 
room to degenerate into a common 
hang-out. To this store would come 
the better class of trade, and be the 
meeting place of nearly all living in 
the vicinity—being a place where they 
could enjoy a quiet smoke, talk and 
see each other without feeling under 
the necessity of saying every minute 
“What’ll you have?” It would be sim- 
ply “Have a cigar?” 


One word more, and one that is all 
important; should card playing be al- 
lowed in such a store, put up a large, 
bold sign, reading: ““No Gambling AI- 
lowed.” And see to it that there is 
none. 


The Chinese Outlook. 


ANY tobacco men are watching 
events in China with the deepest 
interest, with the hope that the 

“open door” policy will be an establish- 
ed fact in the near future, by which 
the American tobacco trade will be 
greatly benefited. Years ago Japan 
was closed to the trade of the world, 
while to-day thousands upon thou- 
sands of dollars’ worth of American 
tobacco is sold there—a great industry 
has sprung up, and the Japanese have 
large factories of their own, and man- 
ufacture tobacco purchased in this 
country. 

China has a population of over 400,- 
000,000, and it is estimated that at 
least 100,000,000 of them would use 
tobacco in some form, which would, 
of course, be much better for them 
than opium. Scarcely more than ten 
millions of people in the United States 
use tobacco, on which basis tobacco 
men say that China would be the mar- 
ket for ten times the amount sold in 
America. It is little wonder then that 
American tobacco manufacturers and 
growers are keeping their eyes on the 
Celestial Kingdom and desire it open- 
ed to the world’s trade. 


A $3 Sign Marker Free. 


A year’s subscription to THE CicaRr 
STorRE MAGAZINE and a practical sign 
marker, consisting of Firry .'4-inch 
rubber. letters, figures, etc., at $1.25, 


prepaid, is our latest big offer. It’s 
great value and something every intel- 
ligent merchant needs. Don’t delay— 
order to-day. 


The most successful cigarmen in the 
trade are subscribers to THE CIGAR 
StorE Macazine. We ask why? 
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Advertised Brands of Cigars. 
WW HAT becomes of all of the dif- 
ferent brands of cigars which 
are placed upon the market 
each year?” said a-well-known cigar 
dealer recently. ‘Well, that’s a ques- 
tion which is easier put than answered. 

“Tl carry a large stock of cigars and I 
have on my shelves over fifty different 
brands of cigars which sell wholesale 
for $35 a thousand and retail for five 
cents. I have over twenty-five differ- 
ent brands of ten-cent cigars and a doz- 
en or so different brands of the higher 
grade cigars respectively. 

“This is an appetizing array to tne 
professional smoker and affords an al- 
most unlimited choice. The launching 
of a new brand of cigars upon the mar- 


ket is an expensive undertaking, and: 


one which is attended with more or less 
risk. It takes a lot of capital, because 
cigars, and new brands of smoking 
tobacco, for that matter, require a lot 
of persistent and costly advertising. 
The maker must compel his new buy- 
ers to give up some other brand for his, 
and in order to accomplish this he must 
offer an inducement to attract the 
smoker. 

“By advertising he gets a smoker to 
say: ‘I’ll try this new brand of the 
gerade I smoke.’ If he likes it he may 
stick to it. If not, he wanders off to 
another or back to his old favorite. 
Men will swear by a certain brand for 
six months and then abandon it forever 
for another ina day. The dealer, if he 
is interested in introducing a new 
brand, will coax a customer to ‘try’ it, 
but the main reliance is in advertising 
and in putting up a good grade of to- 
bacco for the price. The maintaining 
of the same grade year in and year out, 
however, is another matter, and I have 
seen the demand for a popular brand 
fall off right away as soon as an in- 
ferior tobacco is used. A smoker will 
say concerning it: “That’s no good 
now ;: give me another brand.’ 

“A happy choice of name has a great 
deal to do with the success of a cigar, 
and it is for this reason that makers 
ise the names of popular stage favo- 


rites, statesmen and others. Some- 
times a new brand will not take at all 
and the makers retire it, or substitute 
another name. Others catch popular 
fancy at once and enormous sales are 
made from the start. Certain cigars 
sell well in one city and not at all in 
another. 

“Of the higher grade Havana cigars 
most of the choice brands have been 
on the market for years. The same is 
true of some of the domestic ten-cent 
grades. It is the five-cent grades which 
are the shortest lived, and it is these 
grades which are as numerous as the 
flowers in the spring, some of which 
last about as long.” 


A Smokeless Smoke. 
VERY evening the 5:10 o'clock 
train to Chestnut Hill from the 
Reading Terminal carries a 
young lawyer to his suburban home, 
says the Phila. Record. He always 
takes a seat in the smoking car, and, 
pulling a cigar from his waistcoat 
pocket, carefully cuts off the end and 
places it in his mouth. Then he sits 
and reads his paper. Sometimes the 
man sharing the seat with him will 
offer a match or a light from his own 
cigar, but it is invariably declined. 
“When are you going to light that 
cigar?” asked one of his fellow subur- 
banites the other evening. “I don’t 
know ; possibly never,” was the reply. 
“You see, I have heart trouble, and the 
doctor forbids me to smoke. It’s been 
over five years now since I’ve had a 
lighted cigar in my mouth. But I love 
the odor of a cigar, and that’s why I 
always ride in the smoking car and in- 
dulge in a dry smoke myself. I always 
like to have a cigar in my mouth, and I 
use up a good many of them that way. 
I used to smoke from twenty to twen- 
ty-five cigars a day.” 


A $3 sign marker with a year’s sub- 
scription to THE Cicar StorE MaGa- 


ZINE, at $1.25. 


Can you resist such a 
bargain ? 


Money back if not satisfied. 
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A Personal Remark. 


OME years ago George Jay Gould 
and a companion came down 
town one day on the elevated 

road and were standing on the plat- 
form of the car. Mr. Gould, after se- 
lecting a cigarette from his case, of- 
fered the case to the guard. That 
worthy took a cigarette, and with a 
“thank you,” stowed it away in his 
pocket. “Oh, take more than that,” 
Mr. Gould urged, good naturedly. 
“Take a half dozen.” “No, thanks,” 
returned the guard, “one will do me. 
It’s lucky, though,” he added, as an 
afterthought, “that I’m not old Gould. 
You wouldn’t have got off so easy. 
He’d probably have taken all you have, 
and the case as well.” 

Gould and his friend looked at each 
other silently for a moment and then 
burst into uncontrollable shrieks of 
laughter. The guard looked suspi- 
ciously first at one and then at the 
other of the laughing pair, and then, 
apparently coming to the conclusion 
that he had fathered an unexpectedly 
witty speech, joined in the mirth, and 
at intervals said to one or the other: 
“That’s a pretty good crack I made, 
wasn’t it?” “It was,” they both as- 
sured him. “Hanover Square!” called 
the guard, and this being their destina- 
tion, the other man said: “Give me 
one of your cards, George,” which be- 
ing done, he pressed it into the hand 
of the man as he got off the car. The 
guard said “Thank you. Come and 
ride with me again.” Then he glanced 
at the card, and from the brick red of 
his natural color he turned a pasty, 
‘mottled white, his jaw worked, and he 
seemed to essay speech as the train 
drew out of the station. 

“It seems like fate,” commented the 
other man, “that out of the two mil- 
lion or more to whom he could have 
made that remark without ill effect he 
should have made it to one of the very 
few with whom it could work him 
harm. I hope you won’t do anything 
to him.” “Of course I won’t,” replied 
Mr. Gould. “He’s punished enough 
as it is.’ And sure enough, he didn’t. 


Smoked Her Out. 

Another experience has been com- 
municated to us by a reader, says the 
Philadelphia Telegraph. We will give 
it in his own words: “I have used the 
Thirteenth street cars for years, and 
so am well known to the conductors. 
When I got on an open car some weeks 
ago, the conductor asked me if I had a 
pipe. ‘Yes,’ I said. 

“Ts it rank?’ 

““Well, tolerably. Why?’ 

“*You see that lady. She gets on 
the car every afternoon, and always 
takes a smoker’s seat. I wish you’d 
bring your pipe to-morrow and take 
the seat at her side and smoke.’ 

“Well, the next day, I not only took 
my pipe, but some of the strongest to 
bacco I could find, and smoked in big 
clouds. The lady coughed a great 
deal, but held her ground. The same 
thing happened the next day; but on 
the third I found she had removed her- 
self to where.she belonged. She was 
sitting in front.” 


Puzzled. 

Frank—What’s the 
man? 

George—My wife gave mea box of 
cigars for Christmas! 

Frank—Afraid to smoke ‘em, be- 
cause they’re so bad, eh? 

George—No, it isn’t that, for they 
are excellent cigars—but, what’s both- 
ering me is whether she’s a judge of 
cigars herself or has a friend who is? 


matter, old 


First Cigarmaker—Was the strike a 
success ? 

Second Cigarmaker—Sure! After 
being out eight months we succeeded 
in getting back our jobs. 


Van Dyke—Well, I got even with 
our minister, all right. 

Brown—How? 

Van Dyke (chuckling)—I told my 
wife he smoked and she gave him a box 
of cigars for Christmas. 


Advertisers of good goods find THE 
Cicar Store MAGAzINeE profitable. 
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CLEAR HAVANA CIGARS. : 














MANUFACTURED AT KEY WEST, FLORIDA, 


PARK & TILFORD, 


Broadway, corner 2Ist Street, NEW YORK. 


PRICE LIST ON APPLICATION. 
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LITTLE 


CANS 
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EXACT SIZE OF FOIL PACKAGE. 


PURITY 
ann QUALITY. 


@e® 


M. BLOOM, 


SOLE DISTRIBUTOR, 


36 Delancey Street, 


NEW YORK. 


The New Fyeueitiee 


i Have a new typ-eWriter, 
Andd it is my de ;ight 
to patter on it gailY 
And write, and writer and write$ 
It aidss mE in my laborrsg 
When I’m in WorkiNG vein* 
It makeS A GREat improvEment&) 
i write So veRY pLain. 


It oPerates sosw !FtlY$* 

that when yOu find you're sTUck; ;) 
and CannoT fiNd hte lett4er 

Just6jab—andtrusT to luck6$) ? 
It’s Easy VEry eaSY 

To opeRAte it then; ;;?$6&@) 
Now where on earth’s that colon ? 

x x x x x 
Give me my ink and pen! 

—Baltimore American. 


Retailers’ Review. 


CO. L. AUF DER HEIDE has sev- 
ered his connection with the 
Waldorf-Astoria cigar stands, 
and is now the proprietor of the Herald 
Square cigar store, 1335 Broadway, 
and also the Empire cigar store, at 
1453 Broadway, New York. An ex- 
cellent business is being done at the 
above stores under Mr. Auf der 
Heide’s able management. 

E. F. Brown & Co., the tobacconists, 
of 293 Hanover St., Boston, Mass., 
have a good run on their Figaro and 
Premier, 5c. brands, and the Hamilton, 


-a 10-center. 


S. A. Wilcox, formerly a Jerseyite, 
is the hustling cigarman at 7 Main St., 
Charlestown, Mass. 

Louis A. Marget has a very neat 
cigar store at 440 Broadway, Chelsea, 
Mass., where he has a good sale on his 
4-40 5c. cigar. 

Augustus H. Hall is disposing of 
goodly quantities of cigars and tobacco 
at his neat little store, 3 and 5 Water 
St., Boston, Mass. 

The Woodbine cigar store, which is 
owned and operated by Enoch Lewis 
& Co., 189 Main St., Pawtucket, R. I. 
is one of the handsomest cigar stores in 
that city. Good business always seems 
to be in order. 

M. G. Mueller, the enterprising ci- 
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Pee HAVEN'T WE? 


AQQRAEE 
GE That's precisely what we used the accom- 
panying illustration for, another object being 
to give you a few hints about cigars. SWEET 
VIOLET isthe cigar you ought totry. You 
could shut both eyes and imagine you were 
smoking an imported Havana that costs four 
timesas much. Talk about sentiment! There 
is a poem in every whiff. Music! There's a 
symphony from dream and in every wreath 
of smoke that comes from a SWEET VIOLET 
Cigar. Perfume! There’s aromatic fra- 
grance in every nook and corner of the room 
it permeates, that any kind of a good wife 
. will not object to. SWEET VIOLET means a 
pee. & ° “ good cigar. Made honestly, of good tobacco, 
QUOD Me TU ‘ and :t sells for a nickle, If you don’t handle 
. ae it, you don’t get the best. We give these 
SUL, eT \* Cigars away sometimes (for a purpose) and 
WN send sample boxes free to dealers whodo not 
‘ know how good they are. Your business 
—Tack Benne — card ora letter head with such request will 
Vy not valk into my parlor? bring them to you by return mail. Write for 


Sade de Sphider to de Fly. pamphlets, etc. Yours respectfully, 
You'll find so many tings inside 
Phat you vill vant to buy. 


s s 
* Rouse mitem. Mox nix ouse."’ Austin, Nichols & Co., 


The fly young man replied, , 
If you have * Vatchars” in your schtore, NEW YORK. 


y 
Dtiak 1° stay outside, J, EDWARD COWLES, Mgr. Cigar Dept. 


JPLEML nysragemra)}| CAUGHT YOUR EYE 





























ESTABLISHED 1867. 


Unanimously Proclaimed Superior. 


E. REGENSBURG & SONS, NEW YORK. 


ENJOY A NATIONAL REPUTATION. 
E. REGENSBURG & SONS, 


{$8 and 120 HUDSON STREET, 
hs ss es es es es 
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BE WISE 
INGREASE YOUR SALES 
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All sizes, from $55.00 
to $85.00 per 1,000. 


Send for samples and let us get in touch 
with you. 


T. J. DONIGAN, 


43 Centre Street, New York. 





For PRESS CLIPPINGS... 
ON ALL SUBJECTS 


Pl.ase address 


National Press 
Intelligence Co. 


32 PARK PLACE, 


P. U. Sox 2747. 7 New York, 





BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuavie time by using a Tyre- 
writer. You will not be witlout 
one after once using. We fur 
nish Remingtoas, Smiths, Ham- 
monds anda | standardmachines 
at from $25 to with ful 
guarantee. New machines at 
= reduced prices. Will send ma- 
chine subject tutrial. Standard 
machines rented at $3 monthly. 
We also exchange and buy for cash, Desks, Cabinets 
and ne at reduced prices, send postal for illus- 
trated list of all standard machines. 


Consolidated Typewriter Exchange, 


241 Broadway, New York City. 
Telephone, 5389 Cortlandt. 





garman at 78 North Main St., Provi- 
dence, R. I., has a large, attractive 
cigar store at the corner of Steeple St., 
where he is doing an excellent busi- 
ness. 

James A. Phillips is the hustling ci- 
garman who is doing a good business 
at 205 Cambridge St., Boston, Mass. 

E. F. Finley is the owner of two 
handsome cigar stores in Providence, 
R. I. A choice stock of goods is car- 
ried, and a most satisfactory business 
is being done. 

The Rialto cigar store, which was 
recently opened in Finley, O., is said 
to be one of the best appointed smok- 
ers’ resorts in that part of the State. 
Harry Johnson is the proprietor. 

Wm. M. Burgess is an old-timer in 
the cigar business, having been located 
for the past eighteen years at 41 Main 
St., Worcester, Mass. A choice and 
complete line of cigars, tobaccos and 
smokers’ articles in general is carried 
in stock. Chas. A. Ball has been in 
Mr. Burgess’ employ for the past six 
years, and his constant hustling and 
close attention to business has built up 
a good trade. 

The cigar store of Buckley & Odell, 
in Depot Place at Mt. Vernon, N. Y., 
was recently entered by burglars, who 
secured very little for their trouble. 

A. Wigfall, the tobacconist at 150 
N. Main St., Providence, R. L., has a 
large handsome corner store, and is 
making a special push on his Peerless 
5c. cigar. 

A gas meter exploded in the cigar 
store of J. Briskin, 249 Halsted St.. 
Chicago, Ill., recently, and caused a 
damage of some $200, besides burning 
about the head and face a man who was 
examining the meter with a lighted 
match. 

One of the largest and handsomest 
lines of pipes in Boston, Mass., is car- 
ried by D. Bendetson, in his large cigar 
store at 363 Hanover St., corner Fleet 
St. 

One of the largést cigar stores in 
Worcester, Mass., is owned and oper- 
ated by Rawson & Simpson Co. They 
are having a heavy run on their La 
Cigale cigars. 

One of the enterprising cigar deal- 
ers of Providence, R. I., is E. Tinker, 
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EL SYMPHONIE 


CIGAR FACTORY. 


; Clear 
4 Havana 





E. A. KLINE & CO., 
244 East 75th Street, NEW YORK. 


YOIID STATIONED Y PLAYS AN IMPORTANT 
DART IN THE QUCCES OF YOUR BUSINESS 


A FINELY ENGRAVED LETTER HEAD 
AT THE SIMPLE COST OF PRESS WORK 
NO EXPENSE FOR THE ENGRAVING 


PARTICULARS BECK ENGRAVING- CO. 
M47 NIUUVTOTH ST. PHILA. PA. 





25 Celshracd Piping 


ed o table 
DHAWING. i ROOM, Fi ARY ai nd BED. "ROOM 
ipl = oo = a Bs. ad any ng, on receipt of $1 


"THE BECK "ENGRAVING COMPANY, 


for 
We 
-00 


147-149-151 North Tenth Street, 
Address, Art Bureau. PHILADELPHIA, PA. 


Please mention Txuz Cicar Stors z MAcAzine to advertisers. re. 
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“The Casino Girl” 


WANTS TO KNOW YOU! 
SHE WILL 


Please your customers and increase 
your alan, because she is a well put 
together piece of yoods of imported 
stock, and Guaranteed to maintain 
her reputation for high quality. 

sEvery Man is in Love with Her. 


sShall We Introduce You ?.__ sme. 


DISTRIBUTORS WANTED IN UNOCCUPIED TERRITORY 


For this High-Grade 5c. Cigar. 


We want YOU to send for samples and 
= Terms. Don’t delay—write 10- 


MAX JACOBY & CO., 
MAKERS OF FINE CIGARS, 


# 13th Street and Ist Avenue, 


ees NEW YORK. 
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Married. 
Mans Permit. 


More fun than a cartluad of cats." - Get 
one and get your best girl or somebod 
else's best girl to sign it. Causeslots of fun 
and saves trouble, too.. By mail, 5c.; one 
dozen permits, 2o0c. 


No free copies. Stamps accepted, 


Special price in larger lots with your ad. on. 


ANDY SMART'S 
PRINT SHOP, — 


BOSTON, 




















who carries a choice line of Havana 


and domestic cigars at 21 Aborn’St. 


Henry Boot has an excellent location 
and is doing a flourishing trade on his 
Saturday Cigar at 9 Merrimack St., 
Lowell, Mass. A choice and complete 
line.of goods is carried in catering to 
the wants of the b st trade in his sec- 
tion. 

Wm. Annable has‘a neatly fitted up 
smokers’ resort on Main St., Spring- 
field, Mass. A pool room is also run 
in connéction with the cigar store. 

J..A. Morse-is enjoying a large sale 
of Keystone cigars at his store, 18 
Washington Square, opposite the B. 
& A. depot, Worcester, Mass. 

J. J. Gallagher is the enterprising 
proprietor of the Depot Cigar Store, 
which is one of the best stores in Low- 
ell, Mass. A well selected stock is car- 
ried. 

A- new cigar store has: just been 
opened by Geo. W. Gillett. and W. H. 
Seeley, under the firm name and style 
of Gillett & Seeley, at 180 Washington 
St., Binghamton, N. Y. The-store is 
handsomely fitted up and a well select- 
ed stock of everything for smokers is 
handsomely displayed. 

The Union Cigar Co. has a unique 
appearing cigar store at 326 Hanover 
St., Boston, Mass., the walls and floor 
being completely covered with the tops 
of Between the Acts cigarette boxes, 
while the ceiling is covered with adver- 
tising signs of Red Indian tobacco, The 
effect is rather uncommon and gener- 
ally attracts special attention. 

M. J. Newman has purchased! the 
cigar business of W. H. Swan,’ Mt. 
Morris, New York. Mr. Newman for 
thirty years prior to.’93 conducted the 
cigar store in the same place he has 
just purchased. 

Margerum Bros., the éigarmien at 
459 Main St., Springfield, Mass., re- 
port an extra "heavy demand for. their 
Ideal B and Primrose Bouquet. brands. 
They have an attractive store opposite 
Court Square. 

A recent fire in the cigar store of 
Chas. Jenkins, 1229 C St., S, E.,Wash- 
ington, D. C., mag (p damage of 


$150 P 
Senin Seti | has ets iene cigar 
store at 34 Central St., Lowell, Mass. 
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TO 
SUBSCRIBERS 
ONLY ! 


A Lick and They'll Stick, 
But You'll Not Get Stuck. 


2000 
GUMMED 
LABELS 
Strains. $1." 


Advertise Your Store. 
Increase your Business. 


| A. WISEMAN, | youn2cr'n’ 
DEALER tn them; but 
FINE CIGARS,| tevccneber: 


711 Easy Street, ter they will 


. show up. 
Hustletown, N.Y. | This label 
contains all 
that’s neces- 

y- Neatly printed on 4es¢ gummed paper 
in assorted colors, and mailed promptly (in 

bout 10 days) in a specially made box tha 

will keep them in perfect shape. Don’t wai 
until you’re all.out, order now. 


YOU WANT MORE? 
ALL RIGHT! ‘Send us 


$2.~ For 5000 


OF THE BEST GUMMED LABELS MADE. 
ida Times 
e Cigar Store Building 
agazine Co., New York. 


2c. STAMPS ACCEPTED. 














EXACT SIZE, 1 1-8 Xt t-2 INCHES. 








A choice line of cigars and tobaccos 
and meerschaum goods is carried in 
stock. Wm. Hodgson is the cigar 
clerk in charge of the store. 

The cigar store’of F. J. Faust, Cen- 
tral St., Kansas City, Mo., was recent- 
ly broken into. by’thieyes, and a con- 
siderable quantity of: cigars, tobacco 
and money, were stolen. . 

P. H. Rooney has a handsome cigar 
store-on Lincoln Square, 5 Main St., 
Worcester, Mass. A recent novelty in 
his. window was.a-‘display of all cut 
plug tobacco, which was a most at- 
tractive one. 

Arthur‘E. Rhodes has-purchased the 
cigar. store-of W.°S. Wood, Camillus, 
N..Y., whtich he expects to refit and re- 
stock. 

T: J. Griffin, the cigar dealer at 56 
Middlesex. St., Lowell, Mass., reports 
a big sale on his Verdict 5c. cigar. 

A sneak thief recently stole 1,000 
cigars and an express book. from the 
cigar store of F. H. Berning & Co., 
3311 Main St., Cincinnati, O. 

A. Weber has a very attractive cigar 
store at 521 Main St., Springfield, 
Mass. Mr. Weber does a wholesale 
as well as a retail business, and carries 
a very choice and complete line of 
goods. 


Our offer of a sign marker with a 
year’s subscription to THE CuiGarR 
SrorE MaGAZINE, at $1.25 prepaid, is 
admitted the greatest value ever given 
for the money. Subscribe to-day. 


Short Smokes. 

ANDMASTER INNES, during 
his early years as a leader, had 

an interesting experience in Tex- 

as. At one of the small towns he 
started his concert with one of 
Chopin’s pieces, and much to his sur- 
prise, met with little applause. Then 
he tried Schubert and Wagner, and in 
the stillness of the house after a selec- 
tion, a voice rang out: “Say. Bill, 
give us a chew?” The band failed to 
preserve its dignity and simply roared, 
and not allowing Innes to go further, 
the audience broke out with requests 
for “Yaller Rose of Texas,” “See That 
My Grave’s Kept Green,” “The Ar- 
kansaw Traveler” and “Bury Me Out 
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. Pohalski & Co. 


| 


MANUFACTURERS OF 

















At KEY WEST, FLA. 





NEW YORK OFFICE: 203 West Broadway. 
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Your Show Window 
NEEDS A SIGN? 


We make many styles of ENAMELED LETTERS 
and fully illustrate them in our CATALOGUE. 
PLAIN 
BLOCK LIKE 
THIS CUT. 
2 inch, 4 cents 
3“ 6cents 


including 
necessar 
cement for 
at*aching to 
glass. 
Other Styles 
in Stock. 


CIAL PRICES on ADVERTISING CONTRACTS 
Also, ENAMELED STEEL SIGNS, HOUSE and 
ROOM NUMBERS. NAME PLATES, 
DOOR PLATES, ETc. 


We will be pleased to correspond with you. 
A. V. TAYLOR & CO., 
Manufacturing Enamelers. Cincinnati, Ohio. 














YOU CAN 
PLAY THE PIANO 
IN 5 MINUTES 


.»25c. POSTPAID 


Knowledge of music is unnecessary 
as these simple Instructions and Dia- 
xzram» are easily understood even by a 
child, enabling anvbody to 

in five minutes, without previous 
instruction or l.ng and tedious study. 
It will surprise and entertain your 
friends, atid brighten many dull even 
ings. 

Twenty-four (24) different, Piano or 
Organ Accompaniments of i chords 
in every key, nor (72 
chords in atl», to accompany singing, 
playing of Violin. Banjo, Mandolin, 
other musica! ins'ruments, etc. Every- 
thing fully and clearlv explained—suc- 
cess assured in every particular. 

ese*e £2244 * 


Complete and Explicit Instruac- 
tions, Diagrams, Chords, Etc., by 
prepaid mail fur 2s Cents. Send 
Stamps or Coin and Order To-day. 

Satisfaction Guaranteed 
or Money Refunded... 


SPENGER PUBLISHING 60, 


147 NASSAU STREET; NEW YORK. 


“SLNHIAINVdMIOODV ONVId @LHTdIMOO UNnos- 
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ss A KNOWLEDGE OF MUSIC IS UNNECESSARY. vtstut 





on the Lone Prairie.” Innes did the 
best he could, but never again tried to 
please a cowboy audience. 

Russia consumes 180,000,000 
pounds of tobacco, or twenty ounces 
per annum, for every man, woman and 
child in the Empire. Strange to say, 
except in the extreme southern portion 
of the country, pipes are almost un- 
known, and tobacco is principally 
smoked in the form of cigarettes, 
cigars being smoked only in the larger 
cities. 

President Diaz said the revenue de- 
rived by the Mexican Government 
from the tobacco industry in 1893 
amounted to $300,000; in 1895 to 
$700,000; in 1898 to $1,000,000; in 
1899 to $1,200,000, and that he ex- 
pected the figures for 1900 would 
reach nearly $1,500,000. 

South Carolina, as noted by Con- 
gressman Norton, in an interview at 
Columbia, a few days ago, produces 
over 20,000,000 pounds of tobacco 
yearly—perhaps 25,000,000 pounds— 
but gets no credit for the product in 
Government or commercial reports; 
and, as is well known, it manufactures 
but an inconsiderable quantity of its 
own product, or any other of the same 
kind. It might do better for itself in 
the matter of such manufacture. 

In a certain section of North Caro- 
lina has been grown for years a tobacco 
unexcelled by any produced in Cuba. 
Now it is learned a similar soil has 
been found in South Carolina, and all 
other crops in that region are to be 
retired in favor of the weed. The dis- 
covery was made by means of the or- 
dinary little red ant to whom the slug- 
gard was instructed to go. If the ant- 
hills—those saucer-like fortifications 
of earth at the top of the holes—are 
made of yellow clay, brought up from 
the subsoil, you are on good tobacco 
land. If they are made of red or 
brown or black earth you need not 
plant tobacco there. All over the 
South farmers are examining anthills 
for this magic yellow clay. 

The prominence of tobacco dates 
back to the earliest American records. 
One can hardly think of the West In- 
dies without picturing a tobacco plan- 
tation in connection with each island. 
Historically, tobacco is intimately con- 
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WILL PLEASE YOU AND YOUR 
YOUR FI RST ORDER wi PLEA AND DUPLICATE 
ORDERS WILL BE IN ORDER, WHICH WILL BE FOUND TO BE DUPLICATE 
ORDERS IN EVERY SENSE. 


STRICTLY 

A CLEAR 
HAVANA CIGAR 
OF SUPERIOR 
QUALITY and 
CUBAN MAKE. 


KUHLES & STOCK, 


MANUFACTURERS OF 


A CHOICE (—_., 
DOMESTIC \ Spano OF 
CIGAR Br ASS ON . PLEASING 


WITH A tee" ___ BLEND, 


RECORD 
OF OVER 
25 YEARS, 


HIGH GRADE CIGARS, 
ST. PAUL, MINN. 


A FIRST-CLASS 

5 CENT CIGAR— / 
A TRADE 
WINNER IN 
EVERY 

RESPECT. 


“THE HIGH QUALITY AND UNVARYING STANDARD OF OUR GOODS IS A 
SURPRISE TO EVERYONE. WRITE US FOR SAMPLES AND PRICES. 
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TRADE WANTS. 


Wants, For Sale, Exchange Advts., 
Special Notices, etc., will be inserted under 
this head for one cent a word for 25 words 
or more, cash with order; stamps ac- 
cepted. Answers may be sent care of this 
office and will be forwarded when desired. 





el 


L. ROTHSCHILD & CO., 
Genere! Business Brokers, 
320 BROABWAY, 

Room 921, New York. 

Ctcar Srorzs anp Stanps in all parts of the city 

sold privately and in strictest confidence. If you 

to buy or sell a store, send postal and our rep- 
resentative will call. 





Cicar Stanp in downtown , tuBting to for sale. 
Price, $1,000. Rent cheap. hree years’ lea 
RotHscHitp & Co., dies 921, 320 Bisndwe. 





Cicar Stanp for sale, downtown office building. 
Price, $2,500. opportunity. 
Rotuscuitp & Co., Room 921, 320 Broadway. 





Cicar Stanp for sale, downtown office building. 
Price, $500. Cheap rent. 
Roruscnuitp & Co., Room 921, 320 Broadway. 





Cicar Store for sale, downtown, good thoroughfare, 
day business, $1,300; also other downtown cigar stores. 
Roruscuip & Co., Room 921, 320 Broadway. 





Ssuce Dzsx Room or Orrice to let in prominent 
telephone and ev convenience. Price 
low. “Orrortunity,” this office. 





Acents Warten in cities and towns outside of 
New York to take take orders for Gummed Labels at soc. 
per 1,000. “Bic Mowry,” care this magazine. 





Gazznwatp Pays Spor Casn ror Cicar Stores, and 
all other kinds of stores and merchandise. Call or 
address, Greenwatp, 794 Second avenue, New York. 





Experiencep Man desires position as manager or 
foreman in a small cigar factory; also commands trade 
in city and state; reference. Address, “Foreman,” 
care Cigar Store Magazine. 





Want Cicar Satesman, traveling outside of New 
Ad 





Attention Manufacturers. 


I want to meet or correspond with a large manu- 
of cigars who desires a new and unique 
mame and an effective campaign for adver- 
tising same. Name can be used for cigars, tobacco 
and cigarettes, po will prove a winner. I can place 
—e ons mil money for om hong “" ices 
long experience cost you oat ing. et us 

it over confidentially. Please address “Exrert,” 

7, The Cigar Store Magazine. 





IT SATISFIES SMOKERS 


EL UNITO, cia. 


Combination Filler—Sumatra Wrapper. 


$30 per Mi. Evervone says it’s worth more. Please 
write for samples to-day. 


BENJ.. DAVIDSON, Manstacturer of Fine Cigars, 


1029 Myrtle Avenue, BROOKLYN, N. Y. 








nected with the earliest history of the 
United States. At atime when money 
as a circulating medium was exceed- 
ingly scarce, tobacco; being a staple 
article of export, was utilized in a great 
measure to supply the deficiency. In 
Virginia, 150 years ago, tobacco was 
used in lieu of money. Maids were 
imported from England and sold to 
the young planters for wives, the price 
for a wife being 120 pounds of good 
tobacco, Tobacco was also accepted 
as legal tender in Maryland. History 
records instances of paying poll taxes 
in tobacco, the rate in the year 1777 
being 172 pounds per poll. 

It is a fact not generally known that 
the American Tobacco Company has 
immense tobacco factories and ware- 
houses in Canada. Cheap labor, tax 
exemption and the saving of duty on 
manufactured tobacco all help to pay 
dividends. 

A leading physician in New York 
has for some years past been making 
a collection of answers to the question 
put to various men, “Why do you 
smoke ?”’ The collection is most inter- 
esting. Hardly any two answers tally. 
“To pass away time,” was the reply of 
some men; others, “Why, just because 
I like to smoke, you know.” Still 
others, “Because I’m in the habit of 
smoking.” But, curiously enough, 
among all those answers—and they 
number several hundred—not one man 
has been able to give a true, logical or 
satisfactory reason as to why he 
smokes. 

It is not often that the Congression- 
al Record contains such a unique con- 
tribution to literature as the speech 
which Representative Otey of Vir- 
ginia delivered in the House on to- 
bacco. Mr. Otey represents the 
Lynchburg district, in the tobacco- 
growing section of his State, and his 
eulogy of the weed ought to keep him 
in Congress for the remainder of his 
days. He is the especial advocate of 
a bill to allow a larger ration of to- 
bacco to the soldiers in the army, and 
it was in advocacy of this measure that 
he delivered his speech. “It is a fact,” 
asserted Mr. Otey, “that there is no 
solace in camp life or on shipboard 
like the pipe, and nothing staves off 
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Build Up Your Trade il 


WiTH THE 


Benedict Little Cigar. 


It puis trade from all directions. It gathers 
in cigarette trade and five cent trade and one 
cent trade, 

The Benedict isarich, Havana filled, 33% 
inch, slender ** shu1t smoke” which costs the 
dealer $7.50 a thousand and sells at $1.00 a 
hundred, or 10 cents for ro. 

The Benedict appeals to many classes of 


smokers and is vastly superior to any other one 
cent cigar, 

Don’t you want to share the fruits of our 
magazine advertising? We have 
created a demand which you will 
certainly find it profitable to fill. 


Write to-day tor more intormatica. 


BENDIGT & COMPANY, 


~=a..__ DAYTON, OHIO. 
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Wanted... 
A Hustler 


We want a hustling representative 
for THE CIGAR STORE MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 

» ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 


THE CIGAR STORE 
MAGAZINE... 


Times Building, 
Telephone : 
3707 Cortlandt. 


=> 5 ~> © ~= * 





JOS. ABRAHAMS, 


LEAF TOBACCO 


Wholesale and Retail. 


202-204 Pearl Street, and 113 Maiden Lane, | 


NEW YORK. 
TELEPHONE 3361A JOHN. 








ED. FREIMAN, 


MANUFACTURER OF 


FINE HAVANA 


«-(IGARS.... 


364 Third Avenue, NEW YORK. 








ELIAS -BUNZELMAN, 


Dealer and Commissioner in 


LEAF TOBACCO. 


No. 90 FIRST STREET, NEW YORK. 
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hunger and thirst like the chew of to- 
bacco.” All the smokers and: chewers 
in the House applauded this assertion, 
and then Mr. Otey went back to 
ancient history. He showed how, 
from its earliest discovery, tobacco 
has been considered a curative. He 
quoted an old practitioner of “phys- 
icke” who commended tobacco in 1610, 
and recalled the words of Harlot, who 
was one of Sir Walter Raleigh’s expe- 
dition in 1584, and who said that to- 
bacco was a notable preserver of 
health: He quoted some lines in praise 
of tobacco from Spenser’s “Faerié 
Queene,” and was especially applaud- 
ed when he cited the cas¢ of a’ man 
who could not breathe and'‘whose.phy- 
sician ‘‘directed him to take tobacco in 
fume and little by little he recovered 
his former strength.” 

There was rapt attention in the 
House as Mr. Otey recited the chem- 
ical analysis of tobacco, with humor- 
ous comments on chloride of. potassi- 
um, molic acid, silica, and. ligneous 
matter. The peroration of the eulogy 
on tobacco is worth quoting: “His 
patriotism,” said Major Otey, refer- 
ring to the soldier, “expires only with 
his life ; his soul is ‘enraptured with en- 
thusiasm ; his memory is: on the. wing, 
and runs back with lightning quick- 
ness to the battles fought and victories 
won; but he will recall that the ration 
of tobacco plucked from his mind a 
rooted sorrow, razed out the written 
troubles of his brain, and witf this 
sweet oblivious antidote cleansed the 
bosom of perilous stuff that weighed 
upon his heart.” 

The cigarette woman is so certain 
to be a character in the modern society 
novel that her presence is‘no longer the 
slightest shock. She has moved on, 
too, rapidly.. It is only a very short 


’ time ago that it was the fast, more or 


less disreputable and certainly sécond- 
ary character, the woman villain, in 
fact; who rolled her. cigarette and 
flicked its ash daintily with her. ring- 
bedecked . fingers; but ‘the best and 
most virtudus heroines to-day may 
have the nicotine stain on their pretty 
hands. 

Subscribe to THe CiGar . STORE 
Macazine and increase your business. 

wa aig Fee ee 
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FOR A GOOD, SOLID SMOKE 


, LUCKE ROLLS 


10 FOR 10 CENTS. 
SMALL, BUT OH! SO GOOD 


STRICTLY LONG 
CLEAN FILLER. 


SOLD BY ALL UP-TO-DATE DEALERS. 


J. H. LUCKE & CO., Makers, 


LUCKE BLOCK, CINCINNATI, OHIO, U. S. A. 
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PRICES OF HAVANA CIGARS. 


These prices are subject to change without notice, and may vary according to the weight of the 


HAVANA CIGARS. 


Adelina Patti. 
42..$111 
“4O.. 12 
94 
e 52) 
- 375 
sane an . 235 
Panetelas +. 108 
Perfectos “40... 190 
Prima Donna -40.. 160 


L’ Alouette, 


Bouquet Espls....1-40.. 200 
Caprichos -20.. 80 
Creme de Creme. .1-40.. 295 
Fancy ‘Tales -40.. 335 
Grand Perfectos..1-40.. 230 
Panetelas Impls.. bo 408 
Petit Bouquets....1-40.. 163 
Perfectos Eleg....1-40.. 207 
Puritanos Finos.. -20.. 130 
Regalia Am -20.. 135 
Regalia Fav -20.. 120 
Regalia Esp. Ex..1-20.. 145 


Africana, 
- $84 
95 
- 116 
100 
(foil) i yy 134 
+. lig 
+ 200 
de Bismarck.1-40.. 221 
inos..1-20.. 154 
- 168 


American aged Clab, 


Fina Esp.1- 20.. tas 
-. 165 
° 162 
++ 110 
- 196 

La Antiguedad. 
Canmelias +0+1-20.. $93 
Conchas I'Ir. Fina 1-20.. 104 
55 
x : 94 
Invencibles Ex....1-40.. 230 
Perfectos ... «+ 185 
Reina Victoria....1-10.. 159 


wenn 


pollo 
Cabinets (in foil). Fes. é 
Esquisitos 
Invincibles 
Minervas 
Regalia Venus... .1- 
Rothschild ..... «+ 1-40. 


Bock & Cu. 
Almuerzos 


eereeeeeelE*IOn. 


cigars, on which the high duty is based. 


Cabanas y Carvajal. 
Belmonts 
Brevas ....... eeeEe1O.. 139 
Conchas Esp 
Diplomaticos ° 
Londres fino Esp.1- 10. 
Magnolias .... 
Panetelas 
Perfectos 
Petit Bouquet.. 
Petit Ducs 
Puritanos Finos.. 
Regalia Esp 


La (arolina, 


Concha Fin. Esp.1-20. 
Elegantes 

Favoritas Ex 
Invincibles 

Perfectos 

Puritanos Finos.. 
Regalia Perfectos. 1-40. ° 
Reina - 
Sports 


La Comercial. 
Ben Ali....... od 08m 
Bouquets Sub....1-40.. 
Comerciales Ex. ..1- 40.. 
Conchas Sublimes. 1-20.. 
Creme de Creme. .1-40.. 
Diamantes 1-20.. 
KF ‘ancy Tales 1-40.. 
Graciosos I-10.. 
Maria Cristina... .1-10. 
Perfectinos 
Perfectos Ex fina. 1-40. ; 
Perfectos Sublimes-4o. . 
Regalia Chiquita. .1-20.. 
Regalia Selectas..1-40.. 


La Corona. 
Apollos .coccsess 1-20.. 
Bouquets 40. 
Celestiales Astoria1-40. 
Concha Fina Esp.1t-20.. 
Conquerors 
Coronas 1-40.. 
Corona Perfectos. 1-40. ° 
Emperadores 
Fin de Siécle.. 
High Life 
Invencibles . 
Perfectos Ex 
Regalia Chiquita. . 
Union Club 


Flor Cabava. 


Bouquets Sub....1-40. 
Perfectos ........ 1-40. 
Petit aoe. - -1-40. 
Regalia Chica....1-20. 
Regalia Esp 

Reina Victoria.... 


Flor de Cuba, 
Albas Finos......1-40.. 
Bouquets .......+.1°40.. 
Celestiales . 1-40. 
Deliciosos .......1+20. 
Exquisitos 
Hortensias 
Portenas 
Panetelas ... 
Petit Bouquet 
Perfectos 
Perlitas 





ccccccccel40ce 
oeeeeeeeE*40.. 270 
Flor de Benito Saarez. 


Panetelas ........1-10.. $93 
egalia eeeeeeE-20.. 150 


La piignaeto. 
oquetas 
Diligencias 
Excelentes ......1-40. 
Excepcionales ....1- 


eeeeeeeel2 


Magnificos ......1-40.. 


Petit Dudes 
Perfectos 


Brevas 
Caprichos 


Dainties 
Deliciosos 
Deliciosos Ex....1-40. 
Especiales 
Incomparables 
Invincibles 
Magnolias 
Perfectos 

Perlas 

Puritanos Finos.. 
Regalia Esp Ex. 


Espanola. 
Aromaticos 


Celestiales 
—— Esp 


Lo 
Palmitas (foil). . 
Panetelas 


Perfectos Fir Fina_1- 40. ° 


Triangulars .....1-40. 


Violetas 1-40.. 


Aguila de Or». 


Deliciosos Ex....1-40.. 
Flechas de Oro...1-40.. 
4 Obsequios Extra. .1-40.. 


Panetelas .... 
Princesas . 


eeeeI-IO. 


Puritanos Finas..1-20.. 


Regalia Esp Ex...1-20. 
Manuel Garcia. 


Apollos ......++.1-20.. 
Bismarcks .......1-40.. 
Bouquets ....+...1-20.. 
Casinos 1-20.. 
Celestiales 1-40.. 
Concha Fina Esp.1-2o.. 
Concha Selec 1-20.. 
Deliciosos 1-40.. 
Exquisitos 1-20.. 
Favoritas 1-20., 


Invencibles 


1-10... 
Panetelas i ve 
Perfectos 1-40.. 
Petit Ducs 1-20.. 


Puritanos Finos.’. 1-20. 
Reels Chiquita. .1-20. 


Rositas 
Sublimes Perf... 


Herry Clay. 
Agt ilas de ee. ° ath 


Bouquets .. ‘* 
Bouquet Royal. ove 
Brevas 


.1-40. 
ee 
Puritanos Finos..1-20. 
Regalia de Paris. .1-40. 





eee eeneee 1-20.. 
9 0.80 6a 8°8@, « 
Claveles 40.. 
Concha Fina Esp.1-20.. 
 awehe Meee 


weeseets -20.. 


Esp. Ex 
Regalia ‘Sep. Sub.1-20.. 


oa. 


* Regalia Esp..... +120. $158 
Regalia Patti 136 
Regalia. Perf.... 1-40. + 167 
Reina Vic. Ex... -1-20.. 183 
Reina Vic. gs oe 191 
Reina Maria Vic.1-10.. 104 
Sports 
Varieties 
Victoria 
High Life. 
erie + «| AR re _: 
ouquet Esp..... “40. 
Lemna Ex oe 
cn coll 
Puritanos 
Regalia Superba. .1- 20. 


La peat. 





Conchas Esp 

Conquerors 

Delicias 

Deliciosos 

Fancy Tales 

Favoritas ........ 1-20.. 
arias 

Noblezas 

Perfectos 

Perfectos Ex 1-40. 

Perfectos Waldorft-4o.. 

Perlas : 

Puritanos Finos. 

Regalia Esp ¥ 

Reina Vic.~ Ex...1-10.. 171 

La Imperial. 

Altezas Reales... .1-40.$1000 

Bouquet Sub 40. 

Brevas 

Cabinet 


Heraldos del Rey. :. og 
Invencibles d 
Napoleons 

Perlas 

Panetelas 

Princesses ..... +-1-+10.. 

Ls Indiana. 
Aguilas Imp,.... 1-40. “$375 
Cavaliers . 98 
Espirituales:~..... 1-20.. 115 
Diamantes .......1-40.. 120 
Puritanos .......%-20.. 120 
Perfectos .......1-40.. 190 

+ India Cahana. 
Bouquets. .., 
Operas ....+..++-%-10.. 
Petit Ducs.......1-40.. 

Por Larrarag*. 

Bouquets 
Conchas Especl...1-20.. 
Deleites .........1-20.. 
Panetelas .......1-10.. 
Perfectos . .......1-40.. 
Petit Bouquets...1-40.. 
Pred de +++I-40.. 
Regalia Esp......1-20.. 

Lord Beaconsfield. 
Bachelors .......1-20..$120 
Bouquets ........1-40.. 


Camelias ........1-20.. 


Excelsior ......+.1-20.. 

La Ro«a de Santiago. 
Brevas, a la Con’s 1-10. .$169 
Bouquet, Extra. «+1-40.. 20 
Camelias ........1-20.. 20 
Celestials ........ 1-40. - 344 
encham, First. ..1-20.. 122 
Concha Esp......1-20.. 114 
Delicias .........1-10.. 104 
Deliciosos ...... Lae, o ° 
Diplomaticos -1-20.. 
Herm eoccc ce S80e0 
nvencibles wag 
Jockey Cli 
Ma . 1-20..! 
Media Reg Esp...1-20.. 
Perfectos 
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Villar y Villar. 
Bouquets .- 
DeliciosOS «++++++1-20.. 
Escep Rothschilds 1-10.. 
Esquisitos ..+.+++I-20.. 
Invencibles ....+.140-- 
Knickerbockers ..1-10.. 
Panetelas ..+++++I-IO.- 
PerfectoS «+++++- 1°40... 
Petit Bouquets...1-40.. 
PrincesseS ..+-++++I10.. 
Reina Fina......-1-20.. 
Rothschilds ......1-20.. 

The Waldorf. 
Bouquets ...-- 
Cazadores (foil)..1-40.. 
Concha Esp......1-20-- 
Delcies 
Deliciosos e 
Deliciosos, Ex....1-40.. 
Londres imp. REAR SS 
Lulu 1-20.. 
Perfectos a 
Perf. (flor_fina)..1-40.. 
Perfecto Finos...1-40.. 
Petit Bouquet....1-40.. 
Petit Ducs.......1-20.. 
Panetelas ....-- ° 
Puritano Finos...1-20.. 
Rothschilds ......1-20.. 

Waldorf-Astoria. 





+ 001-40. $215 


«+0140. .$160 


165 


we eee I20. $160 


ees oS Cre 
Imp...-.1-40.- 


244 
210 
192 
276 


- 265 


thine bs OSROe 0 
Bouquet....1-40.. 
ccccccel40ee 
Finos..1-20.. 
Prin. .1-10.. 


Washington. 


Edison’s «..+++++!-40-- 
nvencibles  ...++1-40-- 
Puritanos Finas..1-20.. 





125 
176 
215 
130 
128 
192 
160 
124 
162 


Bouquets Finos..1-40. -$133 


192 
195 
112 


KEY WEST and TaMPA 


CIGARS. 


Mi Favorita. 


Apollos ...+++++-120. 
Bouquets ....+..1-40. 


TS 
Fino Esp.1-10.. 
« vee eek S006 
A SD 
Ip 0 0000 B°40se 
finos...1-40.. 
++1-40.. 

sige oa 3 See 

. & T.1-40.. 
Finos. .1-20.. 
ngs eoet See 
Ex...1-20.. 
pees ect ae-s 
woe ee 3°GOee 


La Elegancia. 


rs» dpa SMD 
Faut...1-20.. 


Chiquitos 
Comme il 
Conchas Bouquet.1-20.. 


Concha Ex. 
Conchas Selectas.1-20. 
Deliciosos ooee I-40. 
Double Enders...1-20. 
Favoritas ........1-20. 
nvincibles + «1-40. 
ockey Club 
Knickerbockers _..1-40. 
<nickerbocker Ex.1-40. 
Londres Graride..1-10. 
Manhattan ......1-40. 
Media Regalia....1-20. 
Opera Reinas 
Perfectos 

Perf. Ex. Finol.. 
Perlas .ccccccces 1-20. 
Petit Bouquets. ..1-40. 
Petit Ducs.......1-20. 
Ponies 1-40. 
Puritano .Ex 

Regalia Esp......1-20. 
Regalia Ex.......1-20. 
Rothschilds ......1-20. 
SAVOY oo 20000 o E740. 
Seleccion Esp....1-20. 
Selecta E 
selectas ..... 














1-40. 
1-40. 


tTnIntntn 


«+e+I°20, 





Victorias 


‘La Belle Rosa. 


Camelias ........1-20. 
Concha Finas....1-20. 
Puritanos .......1-20. 
Deliciosas........1-20. 
Diplomaticos .....1-20. 
Perfecto Finos...1-40. 
After Dinners....1-40. 


Firat Consul. 


Alas oeccccccee 3°40. 
Almuerzos (pks. 10) 
1-20. 


acveceoocl Qe 


. 
. 
. 
. 

. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 
. 


Bx. «60000 3°80. 


Union League Espi-2o.. 


Concha Especiales1 -20.. 


Concha Fina Esp.1-20. 
Deliciosos ......,1-20. 
Escepcionales ....1-40. 
nvincibles ......1-40. 
ockey Club......1-40. 
Londres .........1-10. 
Londres Grand...1-10. 
Media Perfecto...1-40. 
Musketeer .......1-20. 
Old Timers (pks. 25) 
1-20. 
Panetelas (Bock.).1-10. 
Panetelas (M. G.).1-20. 
Perfectos ........1-40. 
Perf. (Carolina)..1-40. 
Perfectos (H. C.).1-40. 
Perfectos (M. G.) 1-40. 
Petit Ducs.......1-20. 
Puritanos Extra. .1-20. 
Puritanos Finos..1-20. 
Regalia Brittanica 1-40. 
Rothschilds ......1-20. 
Rothschilds Ex...1-20. 
Senoritas ........1-20. 








$58 
04 
106 


Marceilov. 
BrevaS ..ccceeeesI*10.~ 
Bouquets ...-+...+1°40.. 
Cazadores (foil)..1-40.. 


= Conchas Es; 


Deliciosos Fina...1-40.. 

Escepcionales ....1-40.. 

Entreactos ......1-10.. 

Graciosos 

imperiales oo 

Invencibles . 

Knickerbockers . ° 

Londres Grande.. 

League Clubs 

Petit Ducs 

Panetelas 

Perfectos 

Perfectos Ex 

Perfectos 

Puritanos [inos.. 

Regalia Chiquita. . 

Rothschilds ‘ 

Rothschilds Ex. F.1-20. 

Regalia Ex.......1-20.. 
La Sinceriaad. 

Ambassadores  ...1-40. 

Aristocrats o4 

Casadores 

Chums 

Criterion . 

Deliciosos 

Diplomatico 


o Emperors 


Fancy Tales 


5 1ecksy Club 


3 Aromaticos 


La Flor do Sanchez y 
Haya 


oe seceee E20. 
Finas....1-20. 
Sub.....1-20. 
ey a 

poses o'c0 RADY 


 cqin 0 eR Gs 
wcccecc 8QO- 
Finos. .1-40. 
Foe wang BM 
sco casehQQy 
écecced SOs 
er 
errr 
tite gan< is 


. 


65 
260 
180 


85 


nickerbocker 
Londres Grande. .1-10. 
London Club.....1-20. 
Majors ..--++.++.I-GOue 
Monograms .....1-40. 
Panetela Fina....1-20.. 


Perfectos 

Perfectos 

Perlas 

Puritanos Finos.. 

Regalia _Nobleza. .1- 

Town Topics.....1-40. 
Optimo. 

« o'n.6-< 880. 

sake 1-20.. 

bdls) 1-10. 


Bachelors 

Caballeros ( 

Conchas 

Delmonico : 

Escepcionales . 

High Life 

Invencibles 

Londres Fino....1-10. 

Media Perfectos..1-40.. 

Napoleons 

Panetelas 

Perfectos “4 

Prince of Wales. .1- 

Regalia Esp 

Reina Vic. Esp...1-10.. 
La Petronila. 

Londres -1-10.. 

Madison ve 

Regalia Especial..1-20.. 

Van 

Washington 


eereeee 





3 Knickerbockers 


- Bouquets . 


$78 


108 
98 


K'gu-za de Tampa. 


Fina....1-40.. 
Lic peie's 69 «oP aoS 
Esp.....1-20.. 
eoccecel*20.6 
eoeseees 1-20... 
ovees 6EQ@es 


Finas ..1-10.. 
ee a 
ie 0 oen4hneOes 
Finas..1-20.. 

.1-40.. 
Sup....1-40.. 

Esp......1-20.. 
jae ues eo ttees 
hse anadalGOes 


Solace Factory. 


Bouquets .......-1-40.. 
Club Espls. -1-20.. 


$90 
85 


68 
80 
38 
68 
78 
63 
75 
82 
90 
128 
98 


62 
80 


$75 
75 


Con. Esp.........1-20.. $65 


Coquettes .......1-10. 
Deliciosos .......1-40. 
Delmonicos ......1-20. 
Favoritas 


. «1-20. 
Napoleons ......1-40. 
Perfectos ....... 1-40. 
Perfectos Esp.... 
Petit Ducs..... ++ 1-40. 
Peti: Perfectos...1- 
Pur.tanos 

Puritangs Finas.. 
Reina Finas 


Rothschild 


Young Ladies... .1-20. 


La Uaita de Cuba. 


1-40. .$150 
1-40., 


After Dinner 


Cabinets 

Conchas 

Conchas Esp. 
Delmonicos .. 
Invineibles pi 
Londres ..0-.ccss : 
Panatelas Finos.. 
Perfectos 

Perlas 

Puritanos 
Sublimes 


60 
85 


60 


NEW YORK CIGARS. 


La Fama Universal. 


Aristocrats 


eevee I-20. 
Brevas .. 


+eeI-I0. 


Bouquet Ex......1-40.. 


Conchas Ex......1-20. 
Cabinets ........1-40. 


Diplomatico Esp..1-20.. 


Deliciosa Fina... .1-40 
Delmonico aecanaaa 
Invencible ‘s 
eckey | Club. .....1-20- 
onople ........1-40. 
Majors spivese ae 
Petit Perfecto. 1-20. 
Perfecto Finas...1-40. 
Puritano Esp.....1-20. 


Perris 


Panetelas ........ I-20.. 


Petit Bouquet... 
Panetela 


inas...1-20. 
Perlas 


+ «1-40. 


1-40. 
1-40. 


-1-40.. 


Perfecto Esp..... 1-40.. 


Royal 


Perfecto...1-20.. 


Regalia Cabinet. .1-40.. 


Regalia Esp......1- 

Rothschild 20. 
Reina Vic. Esp. 
Regalia Perfecto. .1-40. 
Violetas ......00:03-20. 


rrr oe 
eee eT*20. 
eeeeeeeel-20. 
oc cccok"4Oe 
+I-10. 
seseesel-40. 


I-10... 


vere eT-40-. 


sees l-40. 
oeeeI-g0. 
rrrrs 2 
+00 I-40. 
as. .1-20, 
Serre oe 
oceel-30. 
«+ I-20. 
+eeeeT-20. 


$95 
80 
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Racine Paper Goods Co., 


RACINE, WISCONSIN, U. S. A. 


SOLE PROPRIETOR 3 AND MANUFACTURER 3 OF 





Ae 
THE PARMENTER IMPROVED 


mot 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 


These Cigar Pockets 4" made under and are’ broadly 
protected by Eight United States 


Patents, and other patents are now pending. 





They are also protected by letters patent in Canada, England, 
France, Belgium and Germany. 


Our Mr..O. L. Parmenter is the pioneer inventor in this line, 
and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Pouches. 
— We want YOU to send for samples and prices. 








Please mention Tue Cicar Stone Macazine to advertisers. 

















cas AN TTT UMINATING SIGNS 


CAFE) CIGARS 


THOS. HUGHES, yes. SIGNS OF 
21 Cilaten Place, i" A Fy Ty a cverny 
\ j a 28 Bo OEScriPTiON 
“UP TO THE MinUTE.” 





[sees 
« 


en ell ee 





ej 














THOMAS H. HUGHES, sicns of EVERY DESCRIPTION, 
3} ERIGHTH STREET, }Near Broadway, sere NEW YORK, 


DROP US A LINE AND WE‘LL SHOW YOU “HOW TO INCREASE YOUR BUSINESS.”* 

















SELES SESS SS SS SESS 
& 


Metropolitan Tobacco Company, 


@ 





134-136 Grand Street, Corner Crosby, 


: 
NEW YORK. : 


BRANCHES : : 
313 West 125th St., New York. 334 Gold St., Brooklyn 


319 E. Houston St., New York. 137 Duffield St, Brooklyn. 
9-11 Warburton Ave., Yonkers, N. Y. 197 Graham Ave., Brooklyn. 


11s RICHMOND TERRACE, PORT RICHMOND, STATEN ISLAND. 
SSSIFTIITSSSISIFIFSIISSIITSIFITFSSTIFIIIFIS IISIIIIFIITIFIFIGIS 





hAbihbhbhihhhbbhbthbbhhbhehse 





The best selling pure Habana 
Segar of the Age. 


Waldorf-Astoria Segar Co. 
Distributors, 
Khew York City. 


THINK IT OVER! 


f It will pay you to write to.. 


LOUIS D. BEHREN, 


Manufacturer of 


BLUE LABEL 


Havana and Domestic Cigars 
| STRICTLY UNION MADE 





PeSelon.oeroezoesoe toe foasoecoetoecees ee eee A 
ARE YOU HANDLING = 
Union Cigars? : 
2 
: 


4sS William St, 


haiti, 1110 John, NEW YO %K 


, Rae Nooo efoetoetoe’: ree oasoeSoesote Soeloc coe coecone ne oatens eee 


o 2. @ &, 2% 2 2 2. % %, dD. DD. DD, &, a +, & 2 © © & © @ 
Soatoateatoetoetoatoctondoatpetoeteeteatortocdondoetoegecdoedeee afoatoedoroegoehoetnscoecoeloasoecoecoesoel eco ngen, OCCU oe toeg 





aan inancentece csr mera a tae Lane . 
Sl oe ened a eumenh - . a 


Pure Rabana Segars. i 


baba ODAHHASLLMODHHHSLLORLORALOEDSAADADAL 


SIS SCSCSCHS ve CPST ST SPPSCPCPPPPSOSS SSOP GT VCIOP 


GEO. L DLORM & Gb, 


24-26 MURRAY ST., 
..NEW YORK. 


SOLE DISTRIBUTORS FOR 


—Ns_ 


Straiton § Storm Zo. 


Kerbs, Wertheim 
-§ Schiffer 


€snzalez, Mora § 0. 


VESSvVoos 


* 


 OFESEFOSPIOOOFSTEFFFFTTFIFIFSSSS 


ESTABLISHED 1857. 


‘Costliest Because Best. ° 


CLEAR HAVANA 
M. Stachelberg & \Co.. 


383 and 385 West Broadw“y, 
N W \YORK.. 





